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‘S Mad- Cap 
~ Spring. Circus Clowns 
help to introduce our 70th 
year of active, personal 
service to the Display 
Profession. We're celebrating 
with an Anniversary Spring Line 
that has beauty and whimsy, color and glamor and a bright new idea for 
every year since we made our first flower and leaf back in 1888. This year, 
e than ever — for nervice, Price and Quality . . 
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Daisy Freshness... 


for early summerwear and washable promotions 


Forsake the usual ..... Tell the story of clean, white freshness with these giant 
sized floral designs . . . . . several medias, several techniques ..... vary the 
effect and atmosphere all with continuity of the same design. Let their sharp 
white, sparkling yellow and soft pale green colorings announce the coming of 
Summer and dramatize the cool, freshness of washable merchandise. 

Hangings in heroic size on see-thru silk organza, fringed and hemmed 
.....0n 48” wide cream toned drape fabric on standard Comura stock 
for mounting to any background. Dimensional, molded translucent plastic Semi- 
Spheres. Mount on walls, with or without lighting fill with flowers and 
suspend from ceiling or posts. 

Hundreds of varying, interesting treatments possible as fresh when 
taken down as the day put up. A dramatic, colorful presentation, adaptable to 
all areas, windows and interiors. Permits large overall coverage ..... AT 
LITTLE COST. 
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DECOR SEMI-SPHERES 
OF DEEP FORMED 
TRANSLUCENT PLASTIC 
DAISY DESIGN 
NO. 2934—18" Dia.3”" deep Each $6.45 


6ormore Each 5.95 
NO. 2935—24" Dia. 5” deep Each 8.45 


6ormore Each 7.95 

PLAIN—NO DESIGN 
NO. 2885—18" Dia.3”" deep Each 4.95 
NO. 2886—24" Dia.5" deep Each 6.95 


LIGHT BRA.CKET 
NO. 46946— 18” Dia. Each 
NO. 4697—24” Dic. Each 


DAISY HANGINGS 
NO. 6123—On Silk Orgenzea 
24° x 96" Each $10.95 
12 or more Eoch 9.75 
NO. 6124—On Comura Stock 
24° x96" Each 7.95 
12 or more Each 6.95 


These Hangings and Semi-Spheres also avail- 
able in Jonquil and Rose designs. Same sizes Fe —— 2 


«++ 3Ome prices. 1 2 or more Each 9.00 


W. L. STENSGAARD AND ASSOCIATES, INC. cuicaco'7,iuuinors 
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THE COVER 


This display was used by Jack Bog- 
hosse, Goldblatt's, Chicago. The butter- 
flies were of plastic over wire frames, 
each finger-painted so that its design 
was unique ... (Full-color photograph 
by courtesy of Earl W. Gasthoff Com- 
pany, Danville, Ill.) 
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OUR NEXT ISSUE 


The March issue will contain an article 
dealing with display at Whitehouse & 
Hardy, with five stores in Manhattan, 
one in Detroit and another in Miami 
Beach . . . Other features will cover 
display in other cities, as well as the 
monthly reports from Los Angeles, Chi- 
cago, and New York City ... In the 
mail February 20. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

R. James Shriver, Advertising Manager 
John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 
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SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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“DOT’S ECHOES 


rom thee LAST RESORTS” 


WY Velam-lgeltalelamemel-lalel-telh Muileliaeiilal- 
Ielallolal @ ¢-140hiba-+ miilel ¢-Miilel ime laa -)olielell- 
ei teelacmicla@slela mr mal-tod-t imei -teliielali-ts 


ame Melalelauliare mM 1el haere lial oliclam olelaa wie -141— 


! of Goin Steady Teen-Agers 


fuily Sabifelitia-te 


A Zeltrel oli-miemelal-m tiela-mlane hata» 
NY-)- Dol Mae Zelalel tas delel 


oTarom dalek, misal oMal-hoid-lelel Mise Oil tol leh ae 






































Here is a simple, easy-to-use kit which is light, inexpensive and 
extremely practical for making your own palm trees to almost any 
height. Photo at upper right of this page shows a complete tree made 
of yucea stems and areca leaves, and our new wire components. 
Parts consist of the flat cireular Yucca Stem Holder and Metal Prong 
(No. TH-85) and the Palm Leaf Helder (No. TH-85-A). The circular 


Yucca Stem Holder supports the Metal Prong which screws into the 


No. TH-85-A — 
Palm Leaf Holder 
—I18 flexible wire 
coils welded to 


Kach 


YUCCA STEMS 


The natural yucca stems 
trated. Excellent for m 
palm trees, 


No. ND-259—6 to 7 in. 
ll to 12 ft. long a 
Kach 7 


No. ND-175—5 to 6 in. 
10 to 11 ft. long. 





WIRED ARECA PALM 


LEAVES Each 
reca ¢é . 1 op ; Dé In - . 
| Areca or sem ts ‘ ical palm No. ND-92—4 to 5 in. 
- i? ~ ae }" » . 
eave » preserve i very 9 to 10 ft. long. 
superior process which re Fact 
tains their full beauty and — 
liveliness . Each heat is No. WN D-94—? to 2 in. 
wired To! add e d flexibility ‘ ‘ - ft lon 
‘ ; i) / . yy. 
The illustration shows how Rack " 
these leaves may he used ate 
with vucca stems and base : i os 
No. ND-252—1"% to 2 in. 
to torm ae gracetul tres Sen 6 ft fon 
Prices below are To! leaves 7 aad ; : ¥ &. 
Each 


only 
No. ND-76 IS to 24 in 
Pet aozen $7.50 


No. ND-77 — 25 to 3 


ifh. 

Per dozen $8.95 
No. ND-78 — 31 to 3 in. 
Per dozen $11.00 
No. ND-79 — 37? to 42 in. 
Per dozen , $13.00 
Close up of U-shape 

| prong 8, in. long 
which screws into 


wire base to hold 
Yucca stems. 


No. TH-85—Yucca Stem 
Holder—Complete unit con- 

sisting of upright U-shape 
| prong 8% in. long and 








; round wire base 








a variety of 














GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. 
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MAKE YOUR OWN PALM TREES TO ANY DESIRED HEIGHT 
WITH NEW INEXPENSIVE WIRE STEM BASE AND LEAF HOLDERS 





center rod. $39 
Per dozen ° 


95 





a LIGHT, 
Per dees $39.50 HONEYCOMB PAPER PANELS 


Each $3.95 Paper panels finished on two sides and suitable for 





base. The yucca stem fits over the U-shape prong. The Palm Leaf 
Holder has 18 flexible wire coils substantially welded to a center rod. 
This unit fits into the top of the yucca stem and its coils may be 
bent at different angles to achieve a realistic. graceful palm tree 
effect. Areca palm leaves then are inserted into the leaf holder. 
Entire unit is supported by the Yucca Stem Holder without weights 
or guy wires. 


50 


$3.95 


illus- 
aking 


diam. 





diam. Illustration shows a 
. typical palm tree display 


made with yucca stems, 


diam. areca palm leaves and 
e the wire components il- 

lustrated at left. This 
diam. combination allows for 


75 quick, easy erection of 

palm trees for window 
diam or interior displays and 
is easily moved or stored 
for future use. 
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FLEXIBLE, EASY-TO-USE 


interior and window displays. May also 
be used as window dividers or fans. Over- 
all size 36 in. by 108 in. by 3% in. deep. 
Regular panel (at right) may be con- 
verted to fan (above) 72 in. by 36 in. 
Colors: All white, pink/white, light 
green/white and yellow/white. Please 


specify colors desired. $48 OO 
Per dozen x 


$83 3 thet 
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TO SERVE YOU faster and better 
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Our New Address... 


THE MORGAN SIGN MACHINE CO. 
4510 N. RAVENSWOOD AVE. 
CHICAGO 40, ILL. 





Please change your records. Phone: LOngbeach 1-5926 
~ SIGN MACHINES... The Line-O-Scribe comes SIGN EASEL and SCROLL HOLDERS. .... in all 
pe in 4 sizes and 8 models, using standard metal and A brass, come in a range of sizes to handle all the 
3 wood type, prints any cuts or half tones. sizes normally used. 
pm | CARDBOARD ... All colors, 6-ply coated 2 sides xy ae CARD HOLDERS .. . Conventional chrome 
fp te and 14-ply finished one side. Best quality, sheared Uc finishes with flat or round bases in the full range 
to all wanted sizes . . . Scroll paper, too, in 5 colors. - => of dom 
INKS .. . Fast-Dri inks that come in every color, _, REQUISITION FORMS... . that show your people 
Eis special shades mixed to match any sample. Dry in “A==\] how to write good sign copy, controlled by layout 
5 to 10 minutes. Do not set on type or rollers if and lineage, design based on research and copy- 
left on, can be easily cleaned anytime. righted. 
ss» CLEANERS .. . Type and Roller Cleaner for use SALES and SERVICE .. . Our national sales 
iz =) with Fast-Dri or similar inks. Leave rollers in 4 organization is qualified and ready to help you 
clean, dry condition for next use. Hand Cleaners oo with an aggressive sales promotion program in 
that remove any ink and keep skin soft. | your store, and our company wants to serve you 
_—} TOPPERS and IMPRINTED BLANKS .. . for faster and better. 
a<£ 


4. sales and special events, speed up signing for sales 
and give your merchandise the extra-value appeal. 


CUTS and DESIGNS ... Attract attention, sell 


extra merchandise . . . for special promotions, 
Mother’s Day, Dollar Days, Christmas, etc. 


TYPE ... All the standard styles and sizes plus... lhe AALS FR ZA (' 


exclusive studio lettering, Beaufonte, Bellaire and (SN MA SCHINE 


Beaux-Art type in display sizes. 4510 N. RAVENSWOOD AVE. CHICAGO 40 


Write for Catalog M55 on Line-O-Scribe sign machines and 
Catalog M58 on supplies. 
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SMOOTH ROUT 
TO FASTER 
PRODUCTION 


Note clean, smooth rout in 


this actual unretouched Weyerhaeuser 4-Square Hardboard Fills the Bill! 


machining photo using 


Weyerhaeuser WEYTEX* Enthusiastic users tell us WEYTEX* is a better hardboard. They say WEYTEX 
cuts smoothly and rapidly with less cutting tool sharpening. Naturally such 
efficiency reduces man hours to get the job done...and time is money! 


STANDARD WEYTEX is a new kind of light-colored industrial hardboard engi- 

neered to meet the demands of modern high speed production methods. You will 
discover WEYTEX bends to a short radii and can be formed to shallow draws and 
compound curves. It “cuts clean” in automatic equipment...die cutting, drilling, 
shaping, routing, and sawing. The board’s light color requires less finishing 
materials and it takes grain printing easily. WEYTEX is produced in both STANDARD 
and TEMPERED types. They can also be furnished perforated. 
There is a type WEYTEX panel to meet your specifications. This Weyerhaeuser 
4-Square Hardboard is manufactured in thicknesses of 1/12”, 1/10”, 1/8”, 3/16”, 1/4” 
and 5/16”. STANDARD, TEMPERED or PERFORATED panels four feet wide are 
available in lengths between 8 and 16 feet. 


WEYERHAEUSER 
———- 4-SQUARE 


HARDBOARD 


WEYERHAEUSER SALES COMPANY, Special Products Division, Tacoma 1, Washington 


For additional facts, write: | *T.M. Reg. 
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OF THE SPRING MARKET WEEK! 














AUSTRIAN DRAPEL PANELS — Finished Size: 3' wide by 9' long (100% fullness — 18 feet of material). 
Ts scintillating black cello glame’ (49" wide). Completely draped as shown... Ready to hang... 
easy to handle ied install. Dramatic 
background for all types of displays! 
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Accented by 12" white rayon bullion 
Tassels and |" black and white rayon 
Rope. 
Prices: 
Black Cello Glame’ Panels. $15.75 ea. 
(Also available in colors) 

12" Rayon Tassels........ 3.50 ea. 
I" Rayon Rope.......... .60 yd. 
Full Harlequin ........ 42.35 ea. 
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GLORAY.. . 42" wide .. . Beautifully 
draped background simply created by using 
MAHARAM'S FABULOUS FABRIC — 
GLORAY. In two lovely pastel shades — 
Pink and Light Blue — perfect for all spring 
promotions and displays. 

GLORAY — a knitted miracle fabric of rayon 
and shimmering lurex — has a soft hand and 
falls into easy, natural drapes and folds. 
Austrian drape effect shown is easily done by hand stapling with tacker and staples. 

Accented by: 34" Rayon Rope in Pink, and 8" rayon Chainette Tassels in Pink. Rope, Tassels 
available in all colors. 










Prices: GLORAY _. .. $2.00 per yd. 
3/,'" Rope .36 per yd. 
8"' Tassel _. 1.25 each 
AVA, 5 74} Ore WA A | 
FABRIC CORPORATION Available from your local display jobber, 


or write direct 


NEW YORK: 130 West 46th Street @ CHICAGO: 115 S. Wabash (Wurlitzer Bldg. @ LOS ANGELES: 1113 So. Los Angeles Street 
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Endorsed by the country's 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 









































Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpturs The Flower in Dispicy 
Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display Lettering and Display Signs 
Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 
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GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS THIRD EDITION 





DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


.--to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by Its 
reasonable cost. 


Order Your Copy NOW! 














s DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 
[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 
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Grass Weave 


Now your distributor or 
jobber has all the exciting 
Rubner Papers which cre- 
ated such interest at the 
NADI Show. See him today 
... or write for samples. 


There's always 
something new 


5925 Broadway, New York 63, N.Y. 


Division of Cellu-Craft Products Corp. 
New Hyde Park, N. Y. 


rESRUART, #796 


for Spring! 


NEW Designs... Textures .. . Colors 


in Rubner's Background and 


Flooring Papers 


Dogwood 








Since the last issue of DISPLAY WORLD appeared with its announcement 
of the appointment of Gabriel Valenti as managing director of the 
National Association of Display Industries, I have been pleased to 
receive several letters from retail display directors commenting most 
approvingly on the selection of a man with his background for this most 
important job. 








Had these letters come in from members of the Association or the 
trade in general I would not have been particularly surprised, for after 
all the NADI represents the trade as such. But the fact that display 
directors indicated such interest is most gratifying, for it shows that 
they are thinking of display as a whole -- not as divided strictly be- 
tween displayman and display manufacturer or supplier. This of course 
is the proper attitude, for each division of this field is dependent 
upon the other to an extent greater than is generally realized. What 
affects one affects the other. As one advances and prospers and gains 
in prestige, so will the other. 


It is true that some displaymen and some trade factors do not 
realize this as yet, but they will have to eventually. John Donne 
expressed it well when he wrote: 


"No man is an island, entire of itself; every man is a piece of the 
continent, a part of the main; if a clod be washed away by the sea, 
Europe is the less as if a promontory were, as well as if a manor of thy 
friends or of thine own were.".... 





The new managing director spent several days at DISPLAY WORLD's 
headquarters in Cincinnati during the week between Christmas and New 
Year's. During this time he familiarized himself with the history of 
display and many of the things which he will have to know in handling 
his new position. He proved to be a most observant individual, quick to 
grasp matters and to evaluate them. And while he has many objectives in 
mind for the association and for display, he also is aware that they can 
not be reached over night. He made a very favorable impression on all 
who met him, and it seems that the NADI committee responsible acted 
wisely in winnowing down the great number of applicants for the position 
and selecting Mr. Valenti. The reaction of the NADI is pretty well 
summed up in this portion of a letter from Fred Reynolds, Reynolds 
Printasign Company: 
























































",.-another big step forward came with the appointment of 
Mr. Gabriel M. Valenti as our new managing director. The selection 
committee, under the chairmanship of our president, Sylvan Freund, 
invested untold hours of their time, day and night, to select this man. 
It is my personal feeling, even at this early date, that their time and 
efforts on behalf of all of us as association members was well spent and 
they certainly deserve a rousing vote of thanks. 























"Mr. Valenti has been handed a challenging position and he will and 
can do so much if only we all will get behind him 100 per cent. If you 
have not done so already, why don't you sit down right now and send him 
a letter of congratulations, a note of (Please turn to page 52) 
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Top Honor In Annual Contest 


won by Frederick Asmussen, The Myer Em- 


First and second awards won by Seattle displaymen: Joseph 
T. Sjursen, Frederick & Nelson, and Harold McLaren, The 
Bon Marche . . . 4,626 entries set new record in contest... 
To be repeated in 1958 . . . Other top award winners: Fred- 


erick Asmussen, The Myer Emporium, Melbourne, 


and 


Virginia Paxson, Marshall Field & Co., Chicago. 


IGHEST award in the annual Interna- 
tional Display Contest 


DISPLAY 


sponsored by 
WORLD — the sweep- 
stakes award — was won by Joseph T. 
Sjursen, display director of Frederick & 
Nelson, Seattle, in the 1957 event which 
concluded at midnight on December 31. 
Sjursen won ten gold medals, three silver, 
and five of bronze in the various classifica- 
tions. With three points awarded for each 
first place, two for second, and one for 
third, he compiled a total of 41 points. He 


12 


will be presented with the sweepstakes 
gold plaque. 

For the first time in the history of the 
contest the two top honors were won by 
men in the same city. Harold McLaren, 
display director of The Bon Marche, also of 
Seattle, won first place with seven gold 
medals, five silver, and nine of bronze for 
a total of 40 points. He has never been out 
of the top winners since the contest was 
started a number of years ago. 


The silver plaque for second place was 


porium, Melbourne, Australia, with four 
gold medals, four of silver, and one bronze, 
totaling 21 points, and the bronze plaque for 
third place went to Virginia Paxson, Mar- 
shall Field & Co., Chicago, with 18 points 
for four gold medal awards and three of 
silver. 

Others who scored high in the contest 
were A. Van Hollander, Gimbels, Philadel- 
phia, 17 points; Heinz Richter, Kaufhof, 
Frankfort, Germany, 17; H. Sittard, Kauf- 
hof, Darmstadt, 17: J. Howard Schneider, 
The Crescent, Spokane, 15; J. T. Chord, 
Stix, Baer & Fuller, St. Louis, 14; Emile 


—Upper left, by Joseph T. Sjursen (third place, 

No. 29) ... Upper right, by Harold McLaren 

(first, No. 23) . . . Lower left, by Gunther 

Bahrend (first, No. I!) . . . Lower right, by 
"De Bijenkorf" (third, No. 2)— 
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Is Won By Jose 


Alline, Maison Blanche, New Orleans, 14; 
Luke Maletich, Gimbels, New York City, 12; 
Gene Moore, Tiffany’s, New York City, 12; 
Julius Steinberg, Filene’s, Boston, 12; 
George W. Browne, Public Service Electric 
& Gas Company, Newark, 11; Clement 
Kieffer, Jr., Kleinhans Company, Buffalo, 11, 
and William Christiansen, Holmbloms, 
Gothenburg, Sweden, 11. 

At the end of November it appeared as if 
the contest would have fewer entries than 
for 1956, during which year a total of 4,603 
came in. A record-breaking number of en- 
tries for one month came in during Decem- 
ber, however, to bring the total for 1957 up 
to 4,626, representing a new high. 

Entries were received from all over the 
world. All but one of the 99 different mer- 
chandise and service classifications had en- 
tries, the exception being for Independence 
Day displays. Many of the classifications 
had several hundred entries and the com- 
petition was keen. On the whole, the quali- 
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The contest will be repeated during 1958, 
with no change in rules or classifications. 

Complete results in each division are 
given in the following: 

No. 1, women’s and misses’ evening wear: 
first, William Christiansen, Holmbloms, 
Gothenburg, Sweden: Joseph _ T. 
Sjursen, Frederick & Nelson, Seattle; third, 
Hanns Simons, Kaufhof, Munich, Germany. 


second, 


No. 2, women’s dresses: first, Frederick 
Asmussen, The Myer Emporium, Melbourne, 
Australia: second, Virginia Paxson, Mar- 


shall Field & Co., Chicago; third, N. V. 


—Upper left, by Heinz Richter (second, No. 

35) . . . Upper right, by A. Van Hollander 

(first, No. 38) . . . Lower left, by Hans Erhardt 

(first, No. 44) . . . Lower right, by J. T. Chord 
(third, No. 98)— 


Joseph T. 





ph Sjursen 


ty of the displays submitted seemed higher 
than in any previous year. 


Magasin “De Bijenkort’, The Hague, 
Netherlands. 

No. 3, women’s 
ginia Paxson: second, 
The Bon Marche, 
Ferrick, Forbes & 
Massachusetts. 


No. 4, 


wear: first, Vir 
Harold McLaren, 
Seattle: third, C. W 
Wallace, Springfield, 


sports 


women's coats and suits: first, 
Sjursen: second, William Chris 
tiansen: third, Harold McLaren 

No. 5, turs: first, Gunther Bahrend, Kaut- 
hof, Mannheim: second, (¢ W. Ferrick: 
third, Joseph T. Sjursen. 

No. 6, bridal display: first, Virginia 
Paxson; second, James Burnside, Hoch- 
schild, Kohn & Co., Baltimore; third, Harold 
McLaren. 

No. re lingerie: 
second, J. T. Chord, Stix, Baer, & 
St. Louis: third, Emile Alline, 
Blanche, New Orleans. 

No. 8, millinery: first 


first, Joseph T. Sjursen; 
Fuller, 


Matson 


Harold 
[Continued on next page] 
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—Upper left, Erich Freihoff (first, No. 70) . . . Upper right, Earle W. Right center, Heinrich Offergeld (first, No. 78) . . . Lower left, Joseph T. 
Pratt (first, No. 32) . .. Left center, Gunther Bahrend (first, No. 5) ... Sjursen (first, No. 30) . . . Lower right, James Burnside (second, No. 76)— 
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—Upper left, C. W. Ferrick (third, No. 3) ... Upper right, Theo. Albrecht Right center, Luke Maletich (first, No. 91) . . . Lower left, Elmer C. 
(first, No. 45) . . . Left center, William Christiansen (first, No. 14) ... Diehl (first, No. 26) . . . Lower right, Harold McLaren (second, No. 3) 


(Please turn to page 54)— 
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How Display Is Handled At One Of 


Covering window backgrounds and sides with black fabric and using 
only spotlighting for illumination enables the author to secure 
dramatic effects in his displays— 


‘something of the atmosphere of 


the ballet through the contrast between darkness and light.” Display 
is the only form of advertising used by this high-fashion store. 


HERE are several things which could 

perhaps be called characteristic of dis- 

play here at A. B. Holmbloms. First 
and probably most noticeable is the writer's 
liking tor extreme contrast dark- 
ness and light Second is 
the fact that absolutely no advertising is 
used by our firm except display. Third, 
we use no mannequins of the accepted type, 
but depend primarily on headless, armless, 
and legless figures. 

Discussing the lighting first, all window 
backgrounds and covered with 
black fabric the year around except for a 
period of approximately three and one- 
half months from about May until around 
August 15th, during which time this black 
covering is replaced with light colored 
fabric. This is the rule at our main store 
(we have four in Gothenburg, as will be 


between 
in the windows. 


sides are 
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explained later), but at the other 
this background and wall covering is of 
dark grey fabric, with a still lighter color 
employed from May to August. 

With this type of background we are 
able to create displays in which the mer- 
chandise stands out in striking relief. This 
has resulted in a technique which is im- 
mediately identified with Holmbloms and 
the writer, especially in the _ so-called 
“black” windows. No floodlights are used 
in any of our windows—only spotlights. 
[ use intense lighting on the merchandise 
and on the display properties, leaving much 
of the window area in darkness. 

Color lighting is used extensively, being 
focused on the props but never on the 
merchandise itself in order to prevent color 
distortion. 

We have found that this system of dis- 


stores 


play lighting gives something of the atmos- 
phere of the ballet through the contrast be- 
tween darkness and light, and that is is per- 
fectly suited to the high-fashion 
merchandising. 

As for newspaper, radio and other adver- 
tising of this kind, we simply do not use it 
at all. The store depends entirely on dis- 
play for its primary contact with our 
customers and other pedestrian traffic. 
While this may seem remarkable to Ameri- 
can displaymen, where much the reverse 
is true, it is not at all odd in Sweden where 
display’s value is well recognized, just as 
in many other parts of Europe where the 
same practice is followed. The fact is, good 
display presented in an interesting and in- 
formative way sells much more merchan- 
dise than other forms of advertising — and 
is not nearly as expensive, in the bargain. 
Since we know that display can do the 
selling job effectively and cheaply, there is 
no point in spending money for newspaper 
space or radio time. 

We make, in our own display department, 
many of the properties used in our windows. 
And as a glance at the group of photographs 
will show, we do not use mannequins in our 
displays. This is, naturally enough, simply 
a matter of personal taste. My particular 


type of 
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Sweden's Leading Stores 


preterence is for headless, legless, and arm- 
less figures, which | think can be made to 
look more life-like in a display. If the 
reader will examine the display photo- 
graphs carefully he will note that almost 
invariably each figure 1s equipped with 
gloves; through their help we try to give 
the merchandise the semblance of natural 
if in action, adding to this by 
the positions given the figures themselves. 
Thus we achieve an effect which seems more 
difficult to obtain with real mannequins — 
but as mentioned before, tastes differ in this 
regard. 

(ne 


pt ses, aS 


condition for the use of headless 
figures is that the window ceiling must not 
be too high. Some time ago our windows 
were about 12% feet in height. This has 
been decreased until now they are only 
slightly over 9 feet high. This helps to 
concentrate attention on the displayed mer- 
chandise and at the same time provides a 
shield or baffle behind which all lighting 
sources can be concealed, which is always 
desirable. 

At times, for the sake of variety and the 
injection of novelty, we use figures made 
from wallboard. These are cut out and 
covered with either light or dark fabric. 


The hair is made of yarn, angel’s hair, or 
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any other material that may seem applicable. 

Our main store, A. B. Holmbloms, is a 
high-fashion house. Our firm is_ usually 
considered as the leading fashion store in 
Scandinavia, as well as 
of its type. 

But apart from A. B. Holmbloms we have 
three other stores here in Gothenburg. They 
are each operated as an independent unit, 
have a different name, but are all under the 
same management as Holmbloms. The 
writer heads the display department for all 
four stores. 


being the largest 


We have a total of 18 windows altogether. 
Every tenth day we install completely new 
displays. But in between display changes, 
we change the merchandise every fifth day. 

With the nature of our store such as it is, 
we handle only coats, suits, dresses, blouses, 
shirts, and similar merchandise. While it 


—Pictured on these two pages are excellent 
examples of the display and lighting technique 
which has become a trademark of the author, 
and which he has found eminently suited for 
high-fashion merchandising. Color lighting is 
also used extensively, always being focused on 
the props and never on the merchandise— 












By WILLIAM CHRISTIANSEN 
A. B. Holmbloms, Gothenburg, Sweden 


is not difficult to show an adequate amount 
goods in our 18 still — 
like any other store —there are many times 
when we feel that if we 
Space we could do a better job. 


of such windows. 


had more display 
only 


In my display department there are 


five employes, three ot whom the writer 
has had the pleasure of training right trom 
And speak- 
ing of training, in Sweden the normal pro- 
that the 


obtains employment 


the beginning of their careers. 


cedure 1s young man or woman 


in the display depart- 


ment of a store and remains there three or 


four years for on-the-job training. This 
constitutes his or her period of apprentice- 
ship. The salary, of course, is not high 
during these years of training. Prior to 
beginning this apprenticeship, or _ atter 
undertaking it, for that matter, the young 


; 


display person can take a course in display 
in one of Sweden’s several excellent display 
These 
three-month basis, or 


schools. courses Can he had On a 
even tor a tull halt 
year pe riod. 

Display training 1s quite good all through 
Scandinavia he 


does not tee] 


writer 
particularly qualified to comment at length 
on Swedish display 
was born in the Faroe islands and 


| Please turn to page 15] 


training methods. be 


cause he 
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anhattan’s Christmas Themes 


By CLARA BALDWIN 


ECHANICAL airylands to delight 
M children of all ages, elaborate build- 

ing front decor, blue trees down 
Rockefeller court forming a corridor toward 
the giant Christmas tree, and gold lacquered 
trees at the Plaza on 59th street helped turn 
Manhattan into a glamorous world for 
Christmas. The gold trees at the Plaza were 
something quite new this year. A _ huge 
Santa was back on the front of the 666 
Fifth avenue building, but since the super- 
structure is gone and the building is ready 
for tenants, Santa was literally on the front 
of the building, directing his contingent of 
brightly colored elves that clambered over 
the facade. In addition was seen a papier 
mache stenographer who was busy retouch- 
ing her make-up. In the next block up the 
avenue the new Canada House had a facade 
treatment, too, using a garland of greens 
and brightly clad elves. 


B. Altman introduced a nostalgic note 
in old-fashioned farm Christmas settings, 
with animal characters —chickens, goats, 
and of course mice — mechanically operated 
to perform the chores in preparing for the 
rural festivities. 

Mechanical settings of four well-known 
fairy tales attracted crowds to the Lord & 
Taylor windows. Small birds, operated by 
an overhead pulley, flew up and down in- 
side the window glass in the Sleeping 
Beauty setting. The other settings included 


—Upper left, by Gene Moore, Tiffany's . 

Upper center, by Louis Villela, Altman's .. . 
Upper right, by Henry Callahan, Saks-Fifth 
Avenue ... Left, top, by Edward Cranston, 
Oppenheim Collins . . . Immediate left, by 
Laurence Reiter, Andrew Geller . . . (All 
photographs by courtesy of Virginia Roehl 

Studio, New York City.) — 
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—At the right, by Paul Vogler, Lord & Taylor 
. . « Center, by Gene Moore, Bonwit Teller 
. . » Below, by Andreas Hvorslev, Ohrbach's— 


scenes from Beauty and the Beast, Cinder- 
ella, and Hansel and Gretel. 


Bloomingdale’s had a toy carnival window 
in a frothy, frosty setting, with miniature 
creatures riding on a small-scale ferris 
wheel, in boats, etc. 


Macy’s went more modern by adapting 
Phyllis McGinley’s recent book, “The Year 
Without a Santa Claus” into a series of 
settings which told the story. 


A glamorous, glittering balloon hovered 
aloft in a Tiffany window (first illustra- 
tion). Below was a snow-covered land- 
scape in miniature, with snowy evergreens 
dotting hills and valleys. The back wall was 
blue to simulate sky. Gene Moore, display 
director, fastened floating white ribbons to 
the jeweled balloon and placed a green 
Christmas tree and tiny packages in its 
gem-studded basket. Miniature creatures 
were arranged in the snowy landscape, along 
with regular sized gift items such as an 
aquamarine bracelet and ring. 

Other windows in this Tiffany series 
included a brown coach with red wheels, 
arranged in a red felt-covered setting and 
used as a foil for men’s jewelry gift sug- 
gestions. Another wincow had a blue wall, 
lighted in blue, with a snowy floor. The 
window glass was framed in white branches, 
and centered at the back of the window was 
a white plaque of a madonna. A lighted 
white candle was set just beyond the win- 
dow framing. 


The two windows along Fifth avenue had 
natural wood strip structures. One, a ca- 
thedral, was decorated in panels of gold. 
The second had two statues mounted on 
pedestals thrust into the snowy floor, and 
in this window a diamond necklace was 
suspended in front of the building and a 
diamond ring lay in the snow. 

Louis Villela, at B. Altman, arranged a 
subtly toned setting for lingerie. Legend 
for the setting was “Her gift delight — 
Christmas ornaments of flowering misted 
pink — Altman Knit Lingerie.” The floor of 
the window was carpeted in red. The wall 
was a golden beige with white trim, cen- 
tered by a huge mirror draped as a window 
with off-white pleated drapes. Tie-backs 
for the drapes were fashioned with pink 
Christmas tree balls. A white tree was 
in front of the draped mirror, decorated with 
pink balls that matched those of the drapery 
tie-backs. Some of the balls on the tree 
had been masked with chiffon. Under 
the tree were gift packages wrapped in 
white, tied with pink ribbons, and decorated 
with more pink balls. 

Four mannequins arranged in the setting 
wore the knit lingerie. At the left, a stand- 
ing mannequin wore grey and pink with 
pink slippers, and had pink ribbons in her 
hair. A second mannequin standing nearby 
wore a grey gown trimed with pink. Her 
sandals were gold. A mannequin seated on 
the floor nearer the window front wore grey 
trousers with a blouse of grey over pink, 
and silver slippers. She held a pink ball 

[Please turn to page 46] 
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Millinery in a gay spring window. A 
large tree branch full of green buds sup- 
ports several hats, and seems to grow from 
a plastic (or cellophane over a wire frame- 
work) hat-box, the bottom of which is lined 
with pink or purple velvet. Additional hats 
are on the floor and in the hat-box, while 
a few flowers are clustered here and there. 


Two stylized butterfly wings protrude 
some 20 inches from the backwall into the 
window. The wings are of wallboard and 
painted in gay colors; their openings are 
covered with wire mesh or fish net. The 
mannequin is of wire netting, lacquered 
green. Clouds decorated with rose voile 
are arranged about 10 inches from the 
background. Some of the merchandise is 
shown in large bell jars. 


The figure and the birdcage are the 
central components of this window. The 
cage is made of iron rod and wire, lac- 
quered white and decorated with a spray 
of pussywillow tied with a green cellophane 
knot. The two birds are made of yellow 
and green cellophane. 
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The "butterflies" are ladies’ wear acces- 
sories, suspended by fine nylon thread. 
Feminine hands, gloved, are seen holding 
nets of white silk gauze. Small clouds of 
white or grey gauze are against the back- 
ground. On the floor are other accessories 
together with flowers on an open specimen 
box. 


Neckties are suspended on nylon threads 
as if hovering in a fresh spring breeze. In 
the center is an abstract stand consisting 
of a bow and a square on a wooden pole 
above a triangle with rounded edges. 
These are covered with cellophane, each in 
a different — but not too bright — color. 
The whole window should have an almost 
surrealistic appearance. 


The new suit steps jauntily from the over- 
size box bearing your store's label. On the 
right is a conventional display of men's 
wear. 
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Yuletide Scenes From 


HE holiday shopping season came to 

Los Angeles with pleasant outdoor 

temperatures, but the spectacular 
decorations of the stores managed to pre- 
sent the spirit of Christmas so effectively 
that shoppers had no difficulty in keeping 
their minds on the calendar instead of the 
weather. 

A history of Christmas carols was color- 
fully described in eight windows at Robin- 
son's-Los Angeles, where Lee Platt is dis- 
play director. The carols chosen were “O 
Come All Ye Faithful,” “First Noel,” “Hark 
the Herald Angels Sing,” “Silent Night,” 
“Deck the Halls,” “It Came Upon A Mid- 
night Clear,” “Joy to the World” and “O, 
Little Town of Bethlehem.” 

The decor in all of the windows showed 
a blue sky with clear lights applied — some 
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By DICK JACHIM 


twinkling — for stars. White angel's hair 
was used profusely to simulate clouds, 1m- 
plying that the scenes were viewed in 
dreams. White bells covered with glitter 
hung over them. These were mechanized 
and swung in unison with a record playing 
the chimes of church bells. A scroll type 
reader of white parchment and blue letter- 
ing that matched the sky and which was 
accented with gold glitter gave the history 
of the carol in each window, which included 
its origin and the author, wherever possible. 
In the foreground a gold banner in black 
lettering named the carol depicted. 

As an example of the appearance of the 
scenes, the carol “O Come All Ye Faithful” 
showed the interior of a church floating on a 
cloud (second photograph). An exquisite 
stained window and a modern family pray- 


Los Angeles 


ing in a pew were in the background while 
a Nativity grouping was before them. These 
were in miniature. 

The window describing the carol “First 
Noel” showed a group of carolers — some 
playing instruments and others singing — 
against a background of castles. All were 
floating on a cloud, too. 

Under the caption, “The Magic Land of 
Christmas,” Hinshaw’s Arcadia store glit- 
tered in its decorations of a _ traditional 
flavor. Russell Dohoo, display director, 
used white screens which were centered with 
a metallic green wreath and an old-fash- 
ioned brass lantern that was set on a 
curved brass arm to hold the lantern in 
front of the wreath. Gold stars of different 
sizes were then applied to the upper portion 
of the screen. A gift board the length of 
the window was placed in the foreground 
at a slight angle, covered with white flannel 
to simulate snow. It held many gift sug- 
gestions, and was further decorated by a 
strand of gold beads in free-form the length 
of the board. 

The center portion of the floor carried 
more gift suggestion items as well as a man- 
nequin dressed in casual clothing. Red 
fluorescent lights washed the walls. Added 
glitter was effected by spattering gold onto 
the white floor. 

The interior accented the traditional ef- 
fectively through the use of green, red, and 
white in the form of decorated Christmas 
trees, lights stationary and twinkling, gar- 
lands, gift boxes, and other decorations sus- 
pended from the ceiling. This was then 


—Upper left, by Stanley Thompson, The May 

Company-Downtown ... Upper center, by Lee 

Platt, Robinson's-Downtown . . . Upper right, 

by Russell Dohoo, Hinshaw's-Arcadia .. . 

Lower left, Frederick Bower, Barker's . . . Lower 

right, by Richard Simison, Broadway-Holly- 
wood— 
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highlighted by interspersing throughout the 
store, either on the floor or ledges, a white 
ladder with a Santa either sitting or stand- 
ing on it (third illustration). He was sur- 
rounded by gift boxes, as well as holding a 
group of boxes in his hands. A touch of 
humor was added to this by a little Christ- 
mas mouse who seemed to be assisting him 
by holding up a candle for illumination. 

A return to elegance best describes the 
Christmas scenes at Barker Brothers. Un- 
der the theme, “Barker Brothers presents 
Christmas inspirations,” Fred Bower, dis- 
play director, showed many ideas for formal 
entertaining and elegant living for the holli- 
days. 

Each window carried an individual reader 
in the form of a theatre program printed in 
Gothic type on white board with red and 
green accents. These were inserted in gold 
oval frames trimmed with white felt borders 
which were covered with sequins and jewels 
and held by a three-legged easel. 

Some of the windows were draped with 
white brocade and fringed with gold, includ- 
ing tassels. Large ornaments made out of 
styrofoam and hand decorated with jewels, 
pearls, beads, and sequins for that tradi- 
tional effect in elegance accented the win- 
dows. Boxes gaily wrapped in red and 
green and gold complemented the many gift 
suggestions presented in the window. In 
the main foyer were two 35-foot trees, ex- 
actly alike. These were @overed with al- 
most 10,000 ornaments, abost 50 huge pan- 
orama balls weighing from 5 to 25 pounds 
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—Top, left, by C. W. Thornton, Broadway- 

Crenshaw ... Top, right, by William Meissner, 

Ohrbach's-Wilshire . . . Lower left and right, 
by Stanley Thompson— 


each, and length upon length of colored 
beads were wound around them. The trees 
blazed with 250 lights of the 25-watt size. 

Catering to the ultra-sophisticated shop- 
per at Hollywood and Vine, Richard Simi- 
son, display manager at the Broadway- 
Hollywood presented an ultra-formal touch 
in his main Christmas window (fifth photo- 
graph). Getting his traditional colors from 
exquisite fashions and props, he used 8-foot 
screens covered in red velvet and free-form 
designs in gold applied to accent formal 
evening gowns of taffeta and satins in 
emerald green on three elegant ladies. 

The centerpiece was a gold harp valued 
at many thousands of dollars. A red and 
gold crystal chandelier hung overhead and 
gold opera chairs with velvet seats further 
enhanced the setting. 

A long, low table also in gold with a red 
velvet. pad on it displayed Dorothy Gray’s 
newest cosmetic creations as gift sugges- 
tions, with some of them packaged in Christ- 
mas wrappings. 

Emerald green lights washed the white 
back walls to add to the scene. 

Santa made quite a hit at the Broadway- 
Crenshaw in his role as a fiddler at a barn 
dance. The popularity of the square dance 
inspired C. W. Thornton, display manager, 
to develop his institutional window into 





an exciting scene giving Santa the main 
role. 

Under the theme, “Santa’s Barn Dance,” 
Santa in the center of the window was 
mechanized to play a fiddle and keep time 
to the music with his left foot. He was 
flanked on each side by a set of dancers 
that whirled in rhythm to music which was 
piped in for shoppers to hear. Also mechan- 
ized was a mouse playing a miniature piano 
on the floor to the right, a young accordion- 


ist against the wall on the left, and a 
pianist named Ralph who had with him 
his little parakeet named Pee Wee, and 


three mice carolers on top of the piano in 
the left foreground. Other added humor 
was created by two mouse-holes with the 
mice partially showing and with the desig- 
nation of “His” and “Hers” printed above 
them on the wall at the right. A reindeer 
thrust his head through the back window 
to nibble on a bale of straw. 

A very natural barn decor was simulated 
by the use of plastic sheeting, painted to 
appear like old boards, and real bales of 
straw strewn in the background. This was 
accented by an old wagon wheel on the 
back wall and the figures of a hen and a 
rooster. 

The Christmas touch was gained by drap- 
ing holly garland imbedded with clear lights 


along the back wall, and by a large 
decorated Christmas tree with many gifts 
underneath it. 

“The Twelve Days of Christmas” was the 


[Please turn to page 42] 
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framed in white posts. It is visible in the 
background of the accompanying exterior illus- 
trations. The fourth shows a stylized statue 
of the Lion and the Mouse, designed low 
enough for children to climb, which is part 
of the decor in the Eastland Shopping Center. 
Another feature is the white metal sculptured 
fountain placed in a lily pond. Overhangs 
protect telephones, drinking fountains, and 
directories, as well as forming passageways 
for inclement weather. 

The first floor of the Hudson store is 
accessible by six convenient entrances. 

Many of the shops on the main floor of the 
store have a complete wall of glass which 
turns those departments into window display 
areas. 

Women’s accessories, stationery, books, no- 
tions, piece goods, budget sports wear, men’s 
and boys’ shops, candy, bake shop, etc., are 
located on the first floor. A focal point here 
is a 400-foot long mural, the panel mounted 
on the wall around the entire mezzanine at the 
center of the building. The design, which 
depicts the four seasons in Michigan, has 
paintings highlighted by applied, three-dimen- 
sional wildlife figures done in ceramic relief. 

The women’s shoe salon is a circular depart- 
ment located between the street shoe section 
and the sports shoe section, Overall the color 


Hudson's New Eastland Store 


By CLAIRE BROWN 


UDSON’S store in the Eastland Shop- 

ping Center, Detroit, with its 476,000 

square foot area—including four floors, 
a service mezzanine, and a complete basement 
store is one of the two largest suburban 
stores in the world. The second is Hudson's 
Northland store. But size alone is not the 
most important aspect of the huge building. 
Each of its 170 upstairs selling departments, 
its 54 basement store departments, and its 
service departments are beautifully and indi- 
vidually designed. Emphasis is on practicality 
and beauty. All the conveniences of modern 


store design have been incorporated for the 
maximum of customer service and pleasure, 
whether in browsing or in shopping, which 
means, of course, that heavy emphasis is 
placed on display. 

Victor Gruen Associates, who served as 
both architects and designers for the Hudson 
store, have pointed up each of its individual 
shops with a characteristic curtain wall decor, 
and often with specially designed lighting fix- 
tures, so that each is a complete unit, blend- 
ing in the overall scheme. 

The exterior of the store is of red brick, 


scheme for the department is white and gold. 
Gold carpeting is designed to continue through 
the whole department. In the salon the 
circular shape of the section is repeated in 
the carpet through the introduction of white 
spots arranged in a random pattern. Line 
flowers done in black and gold are drawn on 
the walls, and at the center of the salon is a 
specially designed brass lighting fixture sus- 
pended beneath a white recessed dome. Chairs 
are in a light walnut finish and have white 
upholstery. Displays are arranged in shadow- 
boxes inset in the walls and on well lighted 
wall shelves, while other shoes are arranged on 
a small table placed at the end of the chair 
row. Ceiling lights are designed to conform 
to the circular shape of the salon. 


Ceiling lights throughout the store are in 
different shapes and different sizes, adding 
still more individuality to the various de- 
partments. For example, in the men’s shirt 
department on the first floor, the ceiling 
lights are in squares, alternating with tiny 
round spots. Overall this department has an 
attractive, strong, masculine appearance. A 
back panel of greyed-oak has a decorative 
band of symbols inspired by Early Dutch 
hex signs applied to it. The side walls are 
in a soft rust shade, and the light trough is 
a deep red orange. Floor fixtures are of 
light oak natural wood with black laminated 


—Several views of the exterior are shown 

above, including the lion and the mouse statue, 

built so children can climb over it .. . Left, 

part of the women's footwear department... . 

{All photographs by courtesy of Retail Report- 
ing Bureau, New York City)— 
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—Part of the men's shirt section, boys’ cloth- 
ing, and luggage departments are pictured on 
this page. Each section is handled as a unit— 


plastic drawer fronts. Fronts on the wall- 
case base units are in olive green, and 
the floor is covered in a rust colored vinyl 
tile. Merchandise is arranged for maximum 
visibility, with shirts displayed along a wall 
strip, and stock on open shelves below. Other 
shirts are on shelves and floor base tops. A 
display is arranged at the aisle end of each 
floor base with a single shirt, tie, and belt 
ensemble on a form and a pair of shirts with 
appropriate ties lying on the base top at 
either side of the form. Other displays are 
arranged on top the tiered shelves above the 
bases, and on counter bases. 

An unusual ceiling treatment in the men 
and boys’ shoe section consists of white beams 
that project beyond the overhead mezzanine 
wall. Plywood panels alternating dark brown 
and yellow ochre are suspended between the 
beams. A semi-recessed spotlight is housed in 
each dark brown panel and serves to illumi- 
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nate the forward displays of shoes arranged 
immediately below them. Display shadow- 
boxes are recessed in the walls of the shop. 
The backwall is paneled in alternating strips 
of dark and light walnut, laid in a shallow, 
sawtooth pattern. Additional displays are 
arranged in a topless case in a recessed dis- 
play area beyond the selling floor of the shop, 
but included in it by an extension of the novel 
ceiling treatment. 

Above the extended beaming of the shop’s 
ceiling is a continuation of the mural panel 
with its Michigan four seasons’ scene, alter- 
nating ceramics with painted designs. 


Men’s wear, too, is located under the mezza- 
nine drop, which gives an intimate, shop-like 
character to the department. 


The Victor Gruen designers have provided 
many striking, stand-out display areas in the 
various departments through the use of verti- 
cal uprights. In the boys’ clothing section, the 
uprights extend from floor to ceiling and are 
of metal, painted red. They are placed on 
both sides of a low wall unit which divides 
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the boys’ section from the drug and optical 
departments beyond. At the forward end of 
the divider, the uprights support a decorative 
panel relating to the boys’ department a 
clipper ship in full sail, done in relief. Below 
the panel is a recessed display platform on 
which a couple of mannequins wear featured 
clothes. Open, double-tiered hang racks are 
along the wall divider behind the display. 
Fixtures for the department are in greyed-oak 
with charcoal gray laminated plastic fronts. 
Other displays are arranged on top the shelv- 
ing above the floor bases, and merchandise is 
arranged for self-selection. 

Vertical members of dark mahogany and 
bronze are used to support decorative bronze 
screens in the millinery section, forming an 
attractive see-through divider. The better 
millinery shop has a back wall of gold veined 
antique mirrors divided by vertical mahogany 
strips to which are attached brass try-on 
mirrors. Specially designed lighting fixtures 
are in satin brass. Try-on tables, chairs, and 
display cabinets are of white filled maple, 

[Please turn to page 50] 
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Christmas In 


HICAGO display directors were ready 

for a well-deserved vacation by the 

time their busiest holiday season dis- 
plays were replaced with New Year sale 
and resort windows. Hoping for their best 
Christmas Windy City stores 
went all-out to make themselves up for the 
Interiors were elaborate, exter- 
iors were dressed up and lighted, display 
windows were given “the works.” If sales 
did not top all previous years, it was not 
the fault of display. 

Virginia Paxson and her Marshall Field 
& Co. display staff devoted their large 
corner furniture window to “Happy Holi- 
days in the Home.” Although the display 
promoted furniture, it let the furniture come 
in naturally (first two photographs). 

As always, the big window was done in 


season yet, 


occasion. 


By RICHARD DAY 


two sections. One was an expansive en- 
trance hall with walnut-stained posts and 
beams, interesting hanging lights, and a 
modern open stairway partially enclosing 
an attractively decorated 14-foot Christmas 
tree. The stairway led to a balcony. The 
other section was the living room of the 
imaginary house. Each section could be 
viewed from the other past the balcony 
supports. 

Many happy holiday touches were in- 
cluded in the two rooms such as presents 
under the tree, a cat playing with a ball 


—Both displays at the top of the page are by 
Virginia Paxson, Marshall Field & Co. ... At 
the lower left, by Joe Kries, Saks-Fifth Avenue 
. . « Lower right, by G. C. Bowen, Lytton's— 


Chicago Windows 


of wrapping cord, mother and grandmother 
opening presents, and the youngsters al- 
ready playing with some of their gifts. Col- 
ors, in addition to the walnut, were white, 
natural burlap, and beige. 

One large block of Field’s windows was 
devoted to its “Gallery of Greetings,” which 
is not illustrated. These were three-di- 
mensional greeting cards acted out in set- 
tings within the windows. There was a 
thought for every type of person on even 
the most extensive greeting card list. One 
window had a greeting for babies. Others 
were entitled “for every child,’ “for town 
folk,” “for country folk,” “for jolly com- 
panions,” “for foreign friends,” “for roman- 
tic couples,” “for gadgeteers,” “for thought- 
ful people,” and many more. 

Field’s did a spectacular job of decorat- 
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ing the store interior for the holiday season. 
On the busy State street side a “Big Top’ 
design was built over the main aisle. Part 
of it rested on showcases while the high, 
center portions were suspended. The Big 
Top itself was a 20-foot cone-shaped dome 
with trapeze performers swinging below. At 
the outer edges of the colorful Big Top 
were four tinsel-and-white-light Christmas 
trees. On shelves in each tree were other 
circus performers. The figures were about 
3 feet tall and they were dressed in spec- 
ially made outfits. Colors were gay and 
circus-like. 

On the Wabash avenue side Field’s main 
aisle was lined with silver and gold tinsel 
decorations. These hanging cones were 8 
feet in diameter. In the Store for Men 
symbolic Christmas trees were supported 
over the main aisle just above head height. 
Field’s Cozy Cloud Cottage had a model 
train that ran around a 30-foot track. As 
has been the custom for some time, Field’s 
Walnut Room was decorated with a huge 
Christmas tree that held over 6,000 orna- 
ments. The ornaments were hand-made 
toys and Christmas goodies. 
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—Upper left and right, by Clement Bradley, 

Carson Pirie Scott & Co. . . . Lower left, by 

Ted Lees, Gilmore's, Oak Park . . . Lower right, 
by Jack Boghosse, Goldblatt's— 


In Chicago, shoppers look to Field's for 
a gigantic and beautiful Christmas display. 
This year, as in the past, they got it. 

One of the most elegant displays of the 
holidays was done by Joe Kries of Saks- 
Fifth Avenue. It was entitled, “The Christ- 
mas Gift from S.F.A.” (third photograph.) 

Featured was a gold chandelier draped 
with holly and red ribbons. Beneath it, as 
if a part of the chandelier, was a gold statue 
representing the Infant Jesus. Two low 
tables that had red cloths with gold fringes 
held carefully wrapped merchandise. More 
gifts were on the floor in front of the 
tables. A “Christmas morning” mannequin 
dressed in a deep pink robe stood beside 
the cosmetic gifts. The back wall was made 
of white taffeta panels. Kries used pink and 
blue lighting all over the back wall to ac- 
centuate the delicate moire of the taffeta. 
The front of each window in the series was 





framed with gold holly leaves that contained 
small star-shaped lights tor a Christmas 
effect. 

Inside the store Kries used a gold holly 
treatment that gave a rich atmosphere to 
the interior. Since there are few columns 
in the building he made use of the store’s 
numerous chandeliers. Gold arms extended 
trom the ceiling directly over each chande- 
lier. Each arm was attached at the center 
and hung outward like the spokes of a 
wheel. The arms had curls in their ends, 
and from these gold ornaments hung from 
red ribbons. The chain of each chandelier 
was braided with a red ribbon. 

One special ceiling display was made 
with a chandelier-like ornament which re- 
volved as it hung from a holly cross at the 
ceiling. 

In addition to handling window display 
and interior display at Saks-Fifth Avenue, 
Joe Kries, Mrs. Kries, and their single 
helper have taken on the S.F.A. Men’s Store 
as well 

G. C. Bowen, display director of Lytton’s, 
took the dividers out of his State street 

[Please turn to page 50] 
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Easily Adapted Ideas For The 
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Smaller Store By JIM KILEY 


in advertisements, for all manner of 

products, on subway car posters, etc. 
It is easy to cultivate the habit of noticing 
them and making a few notes or rough 
sketches. 

For example, I remember some years ago 
noticing a subway advertisement that showed 
a brand of chewing gum. It was cleverly 
drawn so that it appeared that the sticks of 
gum were being swept away by the wind 
over the horizon; this gave me the basic 
idea for a straw hat display that made an 
eye-catching presentation. 

I made a giant size hat out of wall- 
board, along with many others drawn and 
cut out in smaller sizes. They were then 
suspended on very thin wire in the center of 
the window with the last tiny hat disap- 
pearing over the horizon. 

The idea put a lot of action in the win- 
dow and a tasteful display of the current 
season's straw hats completed the presenta- 
tion. 

A recent ad in Time magazine depicted 
a lady using a modern telephone while 
seated on a modern design chair, and 
another lady using an old-fashioned wall 
telephone; this gave me a good idea for a 
rug window. 

The window was divided off with a high 
rail. A mannequin was seated in a modern 
chair next to a table on which was placed 
one of the smart new colored telephones. 
In the other section a mannequin clothed 
in a 1910 dress was standing up next to the 
rear wall on which was attached one of the 
old fashioned crank phones. The rug in 
this section was old and worn (it had been 
borrowed from a local second-hand furni- 
ture dealer, while a smart new rug was 
featured in the other section. 

The showcard read: “Does your rug date 
your home?” 

Six words were all that were required to 
tell the story. This type of pictorial display 
will always attract maximum attention. 

I have often felt that stores should tie in 
current window displays with local adver- 
tising. One of the most interesting assign- 
ments I have ever had was to work up 
such displays from magazine ads that fea- 
tured nationally advertised brands of rugs 
and carpets. 

Here are a few examples which illustrate 
what can be done along this line. 

A recent ad for Sanford carpets showed 
an artist at work painting beautiful colors 
on a small rug supported on a stand; to 
provide additional eye appeal, the artist was 
standing on his head and balancing on a 
cane, 

This idea could easily be worked out in 
a window display with the artist cut out of 
wallboard and painted in bright colors. An 
actual sample rug could then be displayed 
on the stand. The sign copy would of 
course tie in with the copy in the magazine 
ad, which read: “Calliope, the brand new 
carpet from Sanford that’s as gay as a day 
at the circus.” 

By making a careful 


rr display ideas are everywhere — 


study of all the 


‘FoR 
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latest magazine ads I was able to come up 
with eight good window displays that em- 
bodied the basic ideas used in current 
advertising. 

I mention all this to illustrate that good 
display ideas are all around us. The trick 
is to form the habit of noticing and re- 


cording them. 


While on a recent trip to New York City 
I noticed some modern concrete units in a 
children’s playground and they gave me the 
idea shown in the drawing at the left. 


Large card tubes can be purchased in a 
wide range of diameters and lengths and 
they make excellent display props that can 
be reused many times — an important fea- 


ture for a store operating on a limited 
display budget. 
A few tubes along with suitably sized 


circles cut out of wallboard or plywood are 
all the props necessary to install this 
attractive children’s apparel window. They 
can be painted in pastel colors and each 
lower cut-out circle can be covered with 
green paper or grass matting. A number 
of smart children’s mannequins wearing 
attractive spring dresses will complete the 
display. 

(B) “Going Places” is the theme of this 
window display. The screen used in the 
center has been faced with paper so that the 
world design can be painted on it. 

You will be surprised how many colorful 
posters can be obtained free from various 
air line offices. A few pasted on plywood 
or pieces of wallboard can be used attached 
to expansion poles, as shown. 

(C) A few more eye-catching designs for 
your spring displays; they can be cut out 
of wallboard and used in both store interior 
and window. I once cut out a number of 
lambs as shown at the right and gave them 
a thick coat of glue and then sprinkled 
on handfuls of wood shavings. When dry, 
they were sprayed with white flat paint and 
the finished result made exceptionally at- 
tractive low cost props for a bank of spring 
windows. 

The lambs at the leit can have actual 
lengths of dress materials pasted on and 
they can be used suspended from the ceil- 
ing to appear to be jumping through a 
large hoop that is covered with tacked-on 
artificial spring flowers. 





Philadelphia Firm 
Changes Title 


Display Marketers, Inc., 1021 South Ninth 
street, Philadelphia 47, makes known the 
change of the firm name to Dismar, a con- 
traction of the present title. Management and 
ownership of the company remain the same. 
Philip Senker is president, and his son, Harold 
L., is secretary and treasurer. 

Dismar has also just announced a new 
catalogue showing for the first time a line of 
complete promotional display kits processed 
in fluorescent colors, in addition to promo- 
tion displays for Valentine’s Day, spring, 
and Faster. 





T’S SPRING! 


WAKE UP 
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TURNTABLE 


WILL GIVE YOU MORE 
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e ATTENTION 
e DRAMATIC FOCUS 


Send for your NEW SPRING CATALOG 
today! 





Vue-More Corporation 
601 West 26th Street 
New York 1, N. Y. 


Gentlemen: Please send me a free 
copy of your new Spring Catalog. 


Name... 
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City 





VUE-MORE CORPORATION 
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| 60? WEST 26th STREET . 
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NADI Newsgram 


By GABRIEL VALENTI 


Managing Director, National Association of Display Industries 


N leading off as the new managing 
director of the Nation] Association of 


Display Industries I can recall instances 
of widely heralded ball-players who hit re- 
sounding home-runs the first time at bat in 
their major league debuts and then go hit- 
less for days until the minors beckon again. 
There is a moral in this that certainly ap- 
plies to my first time up. It says, this time 
hold the stick short and just try to get on 
base; try for the fences later. 

Right off the bat, however, I would like 
to take this ideal opportunity to say that 
it is a real pleasure to don the NADI uni- 
form and to become part of the industry. 
Even the timing for entering the trade is 
right. I join the Association at a _ time 
when a great challenge has been subscribed 
to by its membership to 


convey actively, 


forcefully and imaginatively to management 
that display is a great selling force in any 
merchandising program. This_ challenge 
becomes more compelling to the industry 
when taced with forecasts that for part of 
1958 buying will be tight at most levels. 
lf, then, as displaymen and suppliers, we 
can show management that here is a 
medium loaded with impact, motivation, 
and ability to get traffic into stores and move 


—Seen at December Display Market Week... 
Upper left, Ralph Adler and “Dot” Williams 
Upper left center, Bill Hinson, William 
Brenner, Barton Hattog, Paul Cc. G. 
Woelky, Kay Bartges . . . Upper right center, 
L. D. V. Bosch, Nathan Silverblatt, H. Kost 
Upper right, Ed Arkow and Phil Gray— 


Rice, 


merchandise, and business fares better than 
the forecasts, the rewards will be a greater 
recognition for the industry and wider ac- 
ceptance of its power as an advertising 
factor. Like Thursday’s child, our indus- 
try has far to go. 

Even forecasts don’t break us down. It 
seems that January is open season for fore- 
casts and you find all sorts of species. Take 

[Please turn to page 44] 


—Lower left, Ralph Clark, Del Ford, Lee Fair- 

child, Earl Gasthoff . . . Lower left center, Miss 

Bjorg Arnesen, Fred Reynolds, George Young, 

Joe Donato, Pierre Gagnon, Byron Schaffer .. . 

Lower right center, Lee Waller, Al Bliss, Lucky 

Alrod Lower right, Ted Key and P. F. 
Hollinger— 
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by Cormen Re Silay. , Denar Diy Cooclt Co. iat 


DENVER, COLORADO 





“‘Upson board is one of the basic materials 
used in our display department shop. 


= It is lightweight, yet sturdy and easy 
pAOn Up to handle. It also cuts easily 
with Cutawl and other shop tools. 


1/10” Easy Curve; 3/16” and 1/4” Upson and 5/16” Upson Striated Panels, Plus the fact it takes both water base 


: : : and oil base paint.”’ 
all in conventional fiber board sizes. P 


Also 3/8” for interior and exterior use— sizes up to 8’ x 20’ 





CARMEN R. SUTLEY 
Display Director 

Denver Dry Goods Co. 
Denver, Colorado 


THE UPSON COMPANY, 122 VUPSON POINT, LOCKPORT, NEW 
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—Tony Comorat, left, director of dis- 
play at the Traphagen School of Fash- 
ion, New York City, outlines some 
Christmas lighting methods for Miss 
Mary K. Hoyt, assistant vice-president, 
Montclair Trust Company, and Russell 
A. Fitt, real estate and insurance broker, 
during a “Showcase of Christmas Dec- 
oration Ideas" sponsored by the Mont- 
clair Art Museum, Montclair, N. J.— 


—This is Miss Elizabeth King, assistant 
display director of Dickson & Ives, Or- 
lando, Fla. An accomplished artist, she 
was voted “Miss Illustrator of 1957" 
during the National Book Fair held in 
Orlando last year. She has been with 
the firm for the past three years— 


—Seated on the diving 
board is Mrs. Art Schnitz- 
ler, during a recent vaca- ' o- . 
tion at Miami Beach. Do- “¢ i = Photographs for this page 
ing the handstand on the a me 
high board is her husband, * rae | | 3 more informal the better 
who is display director of Re r* By | Stiehds 
Lane Bryant, Pittsburgh, and — : : Address them to Editor, 
who came to this country , ’ ae Ae DISPLAY WORLD, 
from Germany in 1938. Dur- Ceatenett 1 
ing the war he was gymnas- a Nii 
tic instructor at Schofield 
Borracks, Hawcii— 





are always welcome, the 











—Attending the NADI Display Market 

Week in New York City in December 

were Mr. and Mrs. Barthelmess. He 

is with the Kaufhof organization in 
Germany— 


—The story of public service events and 
merchandise promotions for the three 
Gimbel stores in the Philadelphia area 
are shown in a display at the main 
store. Left to right, David Arons, scales 
promotion manager; Walter Spiro, ad- 
vertising manager, and A. Van Hol- 
lander, display manager— 
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zusell merchandising system 
evolutionizee Lalec 


at WYMAN’S 
of South Bend 
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iM a significant report 


to every retailer! 


Wyman’s “Career Girl Shop” 
after Vizusell. Installation 
stimulates self-selection, im- 
pulse buying. . .speeds traffic 
flow and reduces labor over- 
head. Note, too, how Vizusell 
creates a modern, appealing 
merchandising motif. 





Same area before Vizusell, 
handicapped by limited mer- 
chandise display, confined 
traffic area, static layout and 
obvious need for maximum 
clerical overhead. 


Ww 


L. S. Lapierre — Vice President, 
Wyman’s of South Bend, Indiana 


““Vizusell has conclusively 
proved to me that it is the 
most effective merchan- 
dising force in the market 
today. It is adaptable to 
complete departments, to 
any merchandise. It’s easy 
to install, to arrange in an 
infinite variety of merchan- 
dising patterns. Most important, Vizusell has 
proved to us its ability to move more mer- 
chandise from less space, in less time, than 
any display technique we have ever used.” 





Wyman’s experience is Common to progres- 
sive stores throughout the country that are 
making Vizusell basic to their merchandis- 
ing programs. To see how easy it is to join 
this trend to greater profits, write today! 








































L. A. DARLING, 302 N. Matteson, Bronson, Mich. 
Free Gentlemen: Please rush free Vizusell catalog! 
Vizusell 
COMPANY Catalog fname 
shows 
complete FIRM NAME 
MAIN OFFICE + BRONSON, MICHIGAN nay ADDRESS salle 
NEW YORK CHICAGO LOS ANGELES etalls 
arene saying 47 W, 34th St. 222 W. Adams St. 1828 S. Flower St. CITY STATE 
Cameron-Mcindoo, Ltd., 91 Scarsdale Rd., Don Mills, Ontario 
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Cut-Out Work Eased 
By New Machine 


A completely re-designed cut-out tool, cap- 
able of cutting 59 different types of sheet ma- | 
terial, was recently announced by International | 


West 
Known 
“K-11 Cutawl,” it is capable of cutting such 
materials as paper, cardboard, wood, plastic 
composition, and sheet metal. 


2620 


boulevard, Chicago 6. 


Register Company, 


“Cutawl” bores 
its own hole as it begins cutting with a chisel- 
like 


action. Portable and weighing only 15 


nounds, it is easily carried from place to place 


i the held or shop 


Washington | 
as the model 





Design and engineering changes m the new | 


“K-11” include increased cutting speeds, 


tive-action drive, adjustable 


posi- | 


steering-control | 


handles to suit the operator's individual com- | 
fort, front-panel adjustments for rapid blade | 


changes to meet specific cutting needs, and a | 


knee-action principle in the cutting mechanism 


to assure a continuous, forward cutting 


action 





Additional information can be obtained by | 


writing 
Bulletin No. 


N R-227 


Change Of Location 
For Milwaukee Firm 


to the manufacturer and requesting | 


Hartwig Displays, Milwaukee, designer and | 
builder of industrial exhibits for over 30 years, | 
has moved to larger quarters at 1525 North | 


Van Buren street. 
proof plant of 72,000 square feet will provide 
efhciency in operation and reduce 
production and handling costs to exhibitors, 
according to Walter A. 


greater 


Hartwig, president. 

Some of the features of the new plant will 
include: a modernized metal fabricating and 
department equipped with heliarc 
welders in line with the increased use of metals 
in exhibit fabrication; a complete plastics de- 
partment equipped with machining and vacuum 
forming; modern, fireproof exhibit storage 
facilities with power materials handling equip- 


welding 


The newly equipped fire- | 


ment; interior truck loading: air-conditioned | 
offices, and a spacious exhibit showroom for | 


clients and visitors. 





Interstate Department Stores 
Appoints Henrik Lund 

Interstate Department Stores, Inc., 111 
Kighth avenue, New York City, makes known 
the appointment of Henrik R. Lund as display 
coordinator, under the supervision of Joseph 
Pollard, sales promotion manager. Lund re- 
places Peter Libery, resigned. 


At one time Lund was general display man- | 





ager for the R. H. Miller chain of stores, and | 
more recently held the assignment of general | 
display manager for Miller-Wohl Company, 


Inc., New York City. 


Springfield Store 
Names Carl Rinnus 


For the past 28 years on the display staff 


of RR, a 


He succeeds 
after many years with Bressmer’s. 

Rinnus was born in Germany, but 
lived in this country since the age of 12. 
While with Herndon’s he won a number of 
national and local display contests. 
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. Herndon Company, Springfield, IIL, | 
Carl W. Rinnus is now with John Bressmer | 
Company, of the same city, as display director. | 
Jack Wicks, who has retired | 


has | 


Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 


DISPLAY MATERIALS 
For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N. R. DO. G. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 
Imports from all over the world 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Domes, The Sea Beckons, Prisms, Apoth- 


ecary Jars, Glass Bubbles (colors, clear, 
iridescent), Mobiles, Wire Goods, Basketware. 





A. Lutz 
3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
' West 36th St. 
MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


Plastic Fabricators 
127-129 West 24th Street 

Designers — Manufacturers 

METAL - PLASTIC 

DISPLAY FIXTURES 





WA 4-9124 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 








Flair Plastic Mannequins Co. 
15 West 18th St CH 3-3626 
One of the World's Largest Mfg. of 


PLASTIC MANNEQUINS 
Wigs — Export — Repairs 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8486 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 


‘It's Always MARKET WEEK in New York 
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Outstanding 


among the many clever display ideas presented 
at the N.A.D.l. Market Week is this simple 
and attractive Shelf Tree. Set up on a single 
“KEY POLE” using four 10” brackets with 
12” shelves and four 15” brackets with 16” 
shelves, it 1s a smart way to display many 
types of merchandise. It may also be set in 
motion by attaching the revolutionary “Whirl- 
away” 
entire unit on a turntable. 

For complete information and your nearest 
dealer's name, write to Creative Promotions 
of California, 5420-22 College Ave., Oakland 
18, Cahf. (Eastern Distributor, Empire Dis- 
play Mfg. Co., Inc., 45 West 34th St., New 
York 1, N. Y.) 








to the “KEY POLE” and setting the 





Herbert Petsch Dies 
Of Heart Attack 


An unexpected heart attack on New Year's 
Eve caused the death of Herbert O. Petsch, 
well-known Detroit displayman who a few 
months before had become sales representative 
in his territory for American Fixture, Inc., 
St. Louis. He was 55 years old. Surviving 
are the widow, Mrs. Reita Petsch, and a 
sister. Funeral services were held in Detroit 
on January 3. 

Petsch had over 30 years experience in dis- 


| play and was highly regarded for his knowl- 


He had 


edge of store planning and layout. 


| attended Display Market Week in New York 
| City just a few weeks before his death. 
_ to joining American Fixture, Inc., he was for 


Prior 


ll years display director for Hughes & 





Hatcher. Before that he was with the Printz 
Company, Youngstown, Ohio, for nine years, 
and previous associations included Brill’s, 
Milwaukee, Woolf Brothers, Kansas City, 
Mo., and The Dayton Company, Minneapolis. 
In addition to his devotion to display, Petsch 
was known as an ardent sports fan with a 
particular liking for baseball, football, and 
boxing. While living in Youngstown he 
served for four years as Boxing Commissioner 
there. 





Richard Duke Joins 
South Bend Store 

Richard M. Duke, until recently display 
supervisor for Top Value Enterprises, Dayton, 
has accepted the position of display manager 
with the Grand Leader, South Bend. 
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By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 


Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest — and this definitely means more sales. 

Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


PRE $710.00 postpaw 


Now Ready For Immediate Delivery 








HOW 10 get top 


MEN'S WEAR 


DISPLAYS! 


This new book shows you how to rig and form 
men’s wear apparel professionally and expertly 


RIGGING and FORMING 
Men's Wear for Display 











COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 





ee en a ean en an SSO 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of RIGGING AND FORM- 


ING MEN’S WEAR, for which $10.00 is enclosed. 


[] Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 


(All foreign combination 


closed, a cash saving of $1.00. 
orders, except Canada, $1.00 additional.) 
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CITY 






























DISPLAY WORLD 













EASTER 
BUNNIES 


WHIMSICAL 
AND EYE 
APPEALING 




















For Your 


SPRING 


















41228 4122C 4122D 
sean sail or ag DISPLAY 
Full round papier mache. Self standing—Decorated. Full round papier mache. Self standing—Decorated. 
3 feet tall, 25 inches wide. 2 feet, 4 inches tall, 18 inches wide. 
$59.50 ea. $39.50 ea. HERZBERG-ROBBINS, INC. 
MAIL ORDERS FILLED IMMEDIATELY — ORDER NOW! ee pe ee 








POTTERS 
SILVER GLASS TINSEL* 


UNMATCHED FOR SPARKLE... TRULY ECONOMICAL 


oe... be note 
your displays 


to attention 


Nothing, but nothing, can match the sparkle of silvered glass... 
in silver or in your choice of colors. 
a Also available tarnish resistant (silver only). 


And, for displays that glow in the dark, ask about 
Potters Reflective Spheres. 


AVAILABLE FROM YOUR JOBBER, OR 
WRITE FOR SAMPLES AND NAME OF NEAREST JOBBER 


THE JONEL COMPANY, INC., Carlstadt, N. J. 


A WHOLLY OWNED SUBSIDIARY OF 


oe on Lae ee POTTERS BROS. INC 
Re S Bs ; - see a; eed eh eh a . 
gic pee eee 4 Aes er Eo wi ini 





FEGRVUARY... 736 39 
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tion about anything in the 


rate letter. 


of any display problem. 

[) Air Brushes 
-) Airpainting Equipment 
Animated Signs 
| Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
| Black Light 


OO) 


? 


‘ae | eee | eee | 
| | | 
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Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 

Glass Specialties 
Grass Mats 

Hosier & Shoe Forms 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 

Mouldings 

Natural Foliage 
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Photographic Blowups 
Plastics 

Plywood 

Price Cards—tTickets 
) Price Ticket Holders 
| Ribbons 

) Sale Banners 

| Screens, Display 
Show Card Colors 
Show Cards 

Show Cases 
Socks—Window 

) Signs—Brass—Bronze 
] Signs—Card Holders 
Signs—tElectric 

-) Sign Printing Machines 
‘| Sleeve Forms 

Store Designing 
Store Equipment 
Store Fronts 

Tackers 

Time Switches 

| Turntables 

[) Veneers (Imitation) 
| Wall Board 

] Wigs 

{) Window Lighting 
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you want on file, we'll find out for you. 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 


Display Manager..... Sass wae 


Display 
Worl 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
If we do not have the information 






Avail 


Bulletin—Directory Boards 
Card & Mat Board 


Paper Sculpture Displays 
Papier Mache Specialties 


] Do you wish a copy of their catalogue? 
L) Do you plan to remodel your store soon? 
[] Do you plan to build a store soon? 


DISPLAY WORLD 
CINCINNATI 1, OHIO 
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Oddities In Display 


HIS elephant which really “walks” 
might be called a between a 
goodwill display and an animated bill- 
Whatever its correct title, it is 
drawing immense crowds wherever it ap- 
pears in Japan. Made by the Kowa Display 
Company, Tokyo, the elephant is scheduled 
to make a complete trip around Kyushu. 
On December 28th it was in Hiroshima, 
having walked about 600 miles since leaving 


cross 


board. 


—In Japan this display elephant which actually 
“walks” is drawing crowds, while in Houston 
the newest local family is named the "Meyer- 
kins,’ stylized mannequins for Meyer Brothers, 
three of them photographed here while visiting 
the zoo—— 


Tokyo on October 16. It is described by 
Masahiro Niiho, director of the display firm, 
this way: 

“When the driver on the back of this 
robot elephant holds the handle, it starts 
to strut in every direction, swinging its 
nose and ears as if it were a true gigantic 
elephant. How can this robot be worked? 

“First of all, let us explain its size: 
78 feet high, 5.9 feet wide, 10.3 feet long 
from the end of its nose to the tail, and 
330 pounds in weight. The motive powers 
are the 25-h.p. motorcar engine and the 
speed selector (three forward and 
one backward speed) which are put 
in the elephant’s body. Each of four 
[Please turn to page 53] 
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both 
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Now Available... the 3 Most popular hangers 
in High Impact Plastic’ 













re. 






No. MH—''Medium Heavy" weight 
blouse and dress hanger. This 
hanger is as heavy as many so- 
called “heavyweights.” Available 
in jeweltone colors of transparent 
virgin Polystyrene — crystal clear; 
ruby red; golden amber. 


No. 112 KIDDIE HANGER—All-pur- 
pose, sturdy and serviceable. The only 
kiddie hanger with top and bottom 
notches for extra service and utility, 


No. 114—JUNIOR MISS DRESS HANGER aeons — = om pong. 
1414" length—medium weight. Available with bar and clips. 
Available with bar and clips. 


*Practically Indestructible Send for Free colorful illustrated brochure 


“Hangers . . . that’s all” since 1900 
BARNEY STEMPLER & SONS, INC. 


28 NORFOLK STREET, NEW YORK 2, N. Y. ORegon 4-1780-1 


Njavr members 


Allways 
. one of the many reasons 


: | why you should consult 
i S p a y NJ/A]\D]LT] members 


I] f} s enulit y for your display needs. 
NJ ational AJssociation of Dii splay [)ndustries 


521 SOUTH WABASH AVENUE, CHICAGO, ILL. 
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LOS ANGELES YULETIDE 


[Continued from page 23] 





No. 3023 


Walnut 


Cube 
Displayers 


Set of three 

walnut plywood 
cubes in natural 
finish. All with brass 
lions head ring 
crescents on 

each side... 

Sizes 6", 9° and 
12" 


theme at Ohrbach’s-Wilshire on the Mira- 
cle Mile. Bill Meissner, display director, 
used three windows, each describing four 
different days of the carol. 

Simulated grey stone arches surrounded 
the individual scenes against a half-round 
enclosure for a background with 4-toot 
figures creating a three-dimensional effect. 
The windows were divided into two levels, 
with the lower portion used for gift sugges- 
tions. The border framing the window was 
treated with styrafoam, smoke-tree, and 
twinkling lights. Snow covered the floor. 
A white banner with red and gold lettering 
identifying the day and the line of the carol 
was placed over the arch depicting the given 
scene. Piped in music played the carol tor 
shoppers. Pastel lighting of either blue. 
green, yellow, or pink was used to accent 
the different scenes. 

At May Company-Los Angeles, Stanle) 
Thompson, display director, created an at- 
tractive mechanical window by using ani 
mated deer as Santa’s helpers, while me- 
chanical children were in process of hanging 
up their stockings. A live Santa was in 
the chimney and spoke and sang to the 
shoppers passing by. 

The realistic house in the background was 
made out of panels with real shingles and 
cork bricks. Snow was simulated by sprin- 
kling salt over the roof and floor. A royal 
blue color created the desired sky effect. 
Toys were strewn on the floor and Christ- 
mas trees and a wreath on the door com- 
pleted the composition. 

The interior was magnificently decorated 
with five huge arches that were attached to 
the columns enclosing the center aisle of the 
main floor. A grouping of three large bells 
hung from the center of them, with long 
white ropes draped and attached to one ot 
the sides. Their exterior was white and 
their inside was gold; they were mechan- 
ized to swing in unison to a record ot 
chimes. 


T | c K - T i? O L D t RS | Twenty-one smaller arches, medieval in 


design, adorned ledges throughout the bal- 


Molded of CLEAR PLASTIC | ance of the main floor. They were whit: 


, . and enclosed a figure which was decorated 
Aree Ticket Holder perfect for small in the spirit of Christmas. 
point of sale pricing. | The main window of the Broadway-Val 
Complete the picture of ultra-smartness | ley store displayed a candelabrum (made oul 
created with plastic displayers by using of grape root) 21 feet long and with nin 
ticket holders of clear plastic Veen 3-foot candles. Sy Krockover, display man- 


, . , ager, placed this art piece against a back- 
beautifully molded ticket holders are just ground of white translucent crystalline, 


Set of three 


$24.95 


7 a display designers and manufacturers 
DOERR aud aassnater— PORTSMOUTH, OHIO 


(ick Jift-E-Sign 


A°*” MAGNETIC LETTER 










































Nothing goes up quicker. 3-D Magnetic 
Jiff-E-Sign Letters make sign design a 
whiz. Made of durable plastic, white or 
gold, they stick to any steel surface and 
come in sizes from 2 to 5 inches. 








MORGANFIELD, KENTUCKY 








the thing for soft line display. | hung in panel form. He wrapped the can- 
CL 10 Package Meee) ori -.$ 9.00 | delabrum with metallic green holly which 
Lots of 100 15.25 | Was interposed with clear twinkling lights. 


and seated three mannequins on it at differ- 
Seven other figures surrounded 


| ent heights. 
QUENSELL DISPLAYS INC. | it. They wore evening gowns, either red or 


white, and were highly accessorized with 


CL 10 — ACTUAL SIZE 6856 Exeter Street Forest Hills, N. Y. | furs and jewels. The area was bathed with 


emerald green lighting and snow was on 
RO Since 1900 


the floor. 
Force Attention, Increase Advertising Value 














Plastic Fabricators 
In Larger Quarters 

Formerly located at 44 Murray street, New 
York City, Plastic Fabricators has moved to 





Sicerine Some 








moter much larger and improved quarters at 127 
Motorless 3055 RIVER ROAD RIVER GROVE, ILL. Driven West 24th street, of the same city. 
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In the harried bustle that goes into a store opening, im- 
portant display fixtures may have been overlooked. That’s 
when Crown Metal goes to bat for you . . . sees that you 


get them in a matter of a few hours. 


Crown Gives Store Opening Shipments Special Attention 





Although the 7 to 10 day service you get normally 
from Crown Metal is probably the fastest in the 
industry, there may be times when you need 
display fixtures even faster. Store openings, special 
promotions, emergencies . . . all may require your 
receiving display fixtures in a matter of hours. 
Because we stock everything we catalog, we are in 
a position to give you this kind of service when 
you need it and you can count on it! 

You'll find many reasons to buy your display 
fixtures from Crown Metal —service, quality, lower 
prices. Write for your catalog that describes the 
quality line that’s shipped on time. 





















Crown Metal \Kiz. Co. 
5912 South Lowe e Chicago 21, Illinois 


One of America's Leading Manufacturers 
of Display Fixtures 





Research Director Appointed 
By Point-Of-Purchase Group 


Appointment of Sam Bader as_ research 
director of Point-of-Purchase Advertising In- 
stitute has been announced by the association's 
Research Committee. Bader, who assumes 
his new duties immediately, comes to the 
POPAI headquarters staff from the New 
York City office of the McCann-Erickson 
agency, where he has been serving as a 
marketing-management consultant. He was 
selected for the newly-created post to co- 
ordinate and supervise the association's 
expanded research activities. 

A graduate of Claremont men’s college in 
California, he earned his M. B. A. in market- 
ding at the Graduate School of Business Ad- 
ministration, New York university, where he 
is now a candidate for his Ph. D. in market- 
ing. He was associated with General Aniline 
& Film Corporation and the Brooklyn Paint & 
Varnish Company, and served as an associate 
editor of “Super-Market Merchandising,” prior 
to joining the McCann-Erickson agency’s Chi- 
cago office initially as a promotional planning 
account manager. 





Store Fixture eT 
Foresee Exhibit Sellout 


The third annual convention of the National 
Asociation of Store Fixture Manufacturers 
will be held March 27-28 at the Conrad Hilton 
hotel, Chicago. Robert L. Strauss, executive 
secretary of the organization, states that sales 
of exhibit space passed the half-way mark 
within a week after plans for the convention 
were made public. He predicts that space at 
the affair will be sold out completely soon. 
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Non-bleeding, non-fading! Always use Crescent CHICAGO 
fade-ometer tested art poster board for stand-out CARDBOARD QUALITY 
signs. In 34 vivid colors and white! COMPANY CARDBOARD 




















1240 N. HOMAN AVE. * CHICAGO, ILL. 
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Your Displays 
SELL MORE 


Color attracts customer attention .. . 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do lt BEST with 
BEST acromeric COLOR WHEELS 


Unit consists of a 13°' diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw. Revolving wheel is powered by I10 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis- 
plays, ballrooms, theatres, etc 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 

FOR SALE 

REPRESENTATIVES WANTED 

e 


$4.00 Per Column Inch 
CASH WITH ORDER 














NADI NEWSGRAM 
[Continued from page 30] 


your pick. The forecast that you claim as 
your very own depends on the papers and 
magazines you are getting at the moment. 
For this year they run all the way from 
bust to boom. The outlook was the same 
last year. Yet, in toting up the score, one 
paper will tell you that retail volume 
climbed to a record high in 1957 and 
another will tell you that things were dis- 
appointing for the year. Personally, I’m 
for the report that said that spending will 
rise about 2.5 per cent over the next 18 
months. Also recommended is the one that 
says our business economy is going through 
a period of adjustment and that there is no 
undue cause for alarm, but that more real- 
istic thinking about doing business is needed 
more than ever before. 


—Upper left, Bill Morgan, Veda Humphrey, 
Milton Larson . . . Upper right, John Seifert, 
Mary Lindberg, Ben Walters . . . Lower left, 
W. J. Kickirillo, Joe Ryan, Harry Benge, Tom 
. . « Lower right, Fred Yost, Herb Hill, 
Bernard Gorman and George Silvestri— 


Hughes 


Along this line, with a _ succesful De- 
cember Display Market Week recently con- 
cluded, it is not too soon to say that every 
indication points to the forthcoming June 
show as one which should be among the best 
—if not the best —the Association has ever 
held. Members of the NADI should be 
making their plans even now to participate, 
and displaymen should begin arranging 
their schedules so they can attend. 

Just for a little change of pace, let me 
announce that the NADI headquarters office 
has been relocated to New York City from 
Chicago. The move was accomplished with 
the help of Dick Adler, NADI’s treasurer, 
during a trip to Chicago the day after 
Christmas. Dick took two days out from 
his busy schedule to lend a hand in every 
aspect from packing the files to strapping 
the furniture to turning over the ledgers, 
and many thanks are due him from the 
Association for his cooperation. With lead- 
ers of the same calibre as Dick Adler head- 
ing up NADI, we are definitely on the 
way to greater things. 

The new temporary address for _ the 
NADI is 500 Eighth avenue. This is the 
Trade Show building, the site of our New 

[Please turn to page 48] 
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DISPLAY IN A SWEDISH STORE 
[Continued from page 17] 


was trained in Copenhagen, Denmark, work- 
ing there until coming to Sweden some four 
years ago. Consequently I will simply 
content myself by saying that in my opinion 
Swedish display sets a high standard for 
excellence, and this naturally reflects the 
training Swedish displaymen receive. 

At A. B. Holmbloms there is no estab- 
lished time for meetings to be held between 
management and display, but the writer does 
confer with management two or three times 
every month. At these conferences we dis- 
cuss and plan the nature of displays for 
the next ten or fourteen days— what kind 
of merchandise we will use in the windows 
(expensive or inexpensive), what kind of 
colors we will feature, special offers we 
may be able to make, and matters of a 
similar nature. 

When I have this information, then the 
display department gets to work on the 
props which will be required. Normally I 
do the idea for the windows, and together 
with my assistants do the props, after which 
we all participate in installing the actual 
displays. 

While most of the props are made in our 
own department, as mentioned before, we 
do buy props when necessary. There are 
many very good manufacturers of display 
props here in Sweden, and it is not difficult 
to get good and interesting material for the 
windows as required. 

Shops here are open between 9 a.m. and 
6 p.m., and we try to have new displays 
ready to go on view at opening time in 
the morning, if at all possible. Here in 
Sweden we do not change displays at night, 
customarily, and usually our work is done 
during the day time. But of course it is 
sometimes necessary to work at night, too— 
for Christmas, for instance, and for the 
opening of the spring and autumn seasons, 
as other examples. When our big fashion 
show comes along we work the whole day 
and night, but this is not odd — it is simply 
the nature of display, and I think it is 
probably the same for displaymen all over 
the world. 

Once every four years we stage the 
elaborate fashion show referred to just 
above, said to be the biggest and most 
fashionable in our country. At that time 
our windows all tie in with this promotion. 

It is standard policy with us not to show 
price cards on displayed merchandise if its 
price is over 300 kronor—which amounts 
to about $35.00 in American money. 

In our four shops the normal procedure 
is for the same displayman to handle the 
windows in a given shop. My assistants 
find this desirable, and it does create more 
interest for the individual in his work. 
Incidentally, three of my assistants are 
ladies, and I have found women to be 
excellent for the display department. 















Kouba Is Appointed 
By Ollswang's 
Formerly with the display departments of 
Madigan Brothers and Marshall Field & 
Co., Chicago, Donald R. Kouba is now 
with Ollswang’s department store, Elmhurst, 
Ill., as display director. 
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PRANG Tempera 
Colors play an 
important part in 
the production 
of displays, back- 
grounds and other 
sales-making 
“props’’... They are 
designed to make 
your color work 
more attractive 

to look at— More 
Profitable to do! 


PRANG Tempera 
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Day-Glo colors on 
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MANHATTAN CHRISTMAS THEMES 


[Continued from page 19] 
in her hand. The fourth mannequin stood 
facing the tree with her back toward the 
glass, and wore pink with blue embroidery. 

As a part of the overall Christmas 
pageantry in the Rockefeller Center group, 
Saks-Fifth Avenue again used the golden 
choir loft decoration on the front of their 
building located directly across the street 
from the Rockefeller court. But as a 
decidedly new note on the Christmas theme, 
Henry F. Callahan, display director, ar- 
ranged an exotic group of displays in the 
bank of six windows immediately below 
the golden choir. He placed two full-sized 
gondolas in the window space, each filling 
the area horizontally through three of the 
six windows. The gondolas were sumptu- 
ously covered in rich red velvet and had 
golden prows. Blue and gold tinsel was 
strung to each prow along with tiny bee- 
lights. The cabin, which was located at 
the center window of the group of three, 
was draped with curtains of red _ chiffon 
adorned with gold fringe. A _ veiled lady 
in red rode in the cabin. At either end 
stood an elaborately garbed gondolier. 

The wall behind the gondolas was deep 
Running through the bank of win- 
dows, in front of the gondolas, were red 
brocade-covered steps. A large parchment 
sheet bore the copy: “Like Marco Polo, we 
bring back untold treasures from clear 
across the world— What a fabulous way 
to say Merry Christmas.” The initial let- 
ter of the copy was in red. 

The window from the series which is 
illustrated shows the gondolier standing 
on the prow of the first red gondola. He 
was garbed in red and gold and wore gold 
jewelry. Thrust at the corner of the pic- 
tured set was an ornate lamp post, as 
though marking the landing. The post was 
in red, the lamp of antiqued gold. The 
pole used by the gondolier was covered in 
red velvet and ended in a gold trident. 

Two red chests were arranged on the 
steps, and handsome merchandise in gold 
and white was displayed with them, along 
with perfume and jewelry. 

Oppenheim Collins also turned to the 
exotic for Christmas inspiration. The dis- 
play director, Edward Cranston, used the 
theme: “Expressly for Christmas — gifts 
from Oppenheim Collins” turning his win- 
dows into ornate, Oriental express train 
interiors. 

The floor of the “car” shown in the 
fourth illustration was covered with red 
felt. The background was fashioned of 
screens covered with red silk and strips of 
bamboo, designed to simulate the door ends 
and window side of the railroad car. Double 
seats of gilt metal frames with red quilted 
upholstery were placed at right angles to 
the simulated windows. Overhead, toward 
the window glass, were two gilt framed 
lamps with red shades. Gift packages 
wrapped in gold and white were stacked 
in the gold metal luggage racks above the 
train windows. 

Six mannequins wearing the featured lin- 
gerie were posed in the setting. The first 
wore a white robe, gown, and _ slippers, 
and carried a gift package done in gold and 
white. Seated facing her was a figure 


grey. 





dressed in a blue shortie pajama suit. A 
white slip was hung from the seat beside 
her. The third mannequin stood between 
the seats, and wore a blue gown and blue 
slippers. She held a hanger from which a 
white gown trailed onto the window floor. 
The fourth figure sat at the end of one seat 
and wore blue gown, robe, and slippers, 
while the fifth, also seated, wore a white 
gown and blue slippers, and held a white- 
backed mirror in her hands. Her arm was 
caught through a blue gown which trailed 
to the floor. The comb and brush to match 
the mirror in her hand lay on the gown. 
The sixth mannequin wore a white gown, 
robe, slippers, and pearl and _ rhinestone 
jewelry. All five of the others wore pearls. 

Fashions for southern travel and resort 
wear have alternated with Christmas mer- 
chandise in Manhattan displays recently, 
and Laurence Reiter designed a _ clever 
double-take for Andrew Geller, where he 
directs display. Through ingenious copy 
which read, “Dear Santa: Tickets South, 
please, and exotic shoes!” he combined both 


themes. The floor of the window was 
covered with snow, sprinkled with tiny 
squares of blue glitter. The background 


wall and screen were in black. 

Suspended in the window was a _ white 
airplane, with a red and white sports shoe 
hooked to the front of it. Trailing behind 
the plane were shoes of the same style in 
red and white, brown and white, green 
and white, blue and white, rose and white, 
and the last—on the snowy floor —all 
white. A blue and white handbag was at 
the opposite end of the window along with 
the copy card. 

“Christmas at home —isn't it exciting? 
Hostess robes in rich, beautiful fabrics — 
from Lord & Taylor’s at-home collections” 
was caption for an unusual Christmas set- 
ting. Paul Vogler is director of display, 
and the “at home” which he selected to 
point up the theme was an igloo! 

The window floor was covered in snow 
and the igloo built of snow blocks. A white 
and gold coffee table with a marble top 
stood inside the igloo, and on it were a 
bottle of champagne in a silver wine cooler, 
and three footed-glasses. At either side 
of the igloo was a white chair with a blue 
cushion, and against the back wall of the 
ice block structure was a snowshoe. Over- 
head was an ornate candelabra. Four man- 
nequins were posed in the setting wearing 
the featured hostess robes. 

Several stores, including Franklin Simon 
and Henri Bendel, used shadow-box set- 
tings, placing gift items in the various sized 
and shaped openings. A number of stores 
used tiered, step-like structures near the 
window front as background for an array 
ot gift merchandise. 

Gene Moore, who also directs display for 
Bonwit Teller, used a step structure in 
front of a shadow-box. Each shadow-box 
in his series had a grey interior and housed 
a simulated TV set, with figures and props 
in tones of grey. For the one illustrated, a 
grey cat sat beside a low grey table on 
which lay a script and an ash tray. The 
cat held a cigarette in his paw. He was 
interviewing a grey-toned Santa who sat 
on a low platform before him. Near him 
was a crystal pitcher and glass on a grey 
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table. Copy read “Bonwit's Christmas TV 
Channels — Tom Wallace Interview.” Fram- 
ing around the shadow-box opening in the 
talse wall was done in greys. 

The balance of the false wall, the end 
wall, and step or ledge in front of it were 
covered in glitter, spattered white. The win- 
dow glass was framed in a garland of 
evergreens studded with small lights. 

Gift items in pink, white, and gold were 
arranged along the step. To the left, a 
pink sweater on a displayer had a _ pink 


scart and a rose scarf at the throat of it. 
Below on the ledge was a pink sleeping 
dog and a rose. A white fur set was ar- 


ranged nearby, the hat on a glass head, 
the muff on the ledge. At the opposite 
end of the window was a bouquet of pink 
head flowers, with green bead leaves. Near- 
by a pink gown and gold and pink 
slippers. A white sequined scarf lay at 
the center of the set, and pink Christmas 
balls were placed at intervals. 

Kdward Von Castelberg, who directs dis- 
play tor Bloomingdale’s, used the step ar- 
rangement. He built up the theme “Presents 
Purr-r-fect!” by using sophisticated cat 
characters. In one, a languorous white cat 
lay on a chaise lounge with red upholstery. 
City buildings were indicated in a snowy 
scene drawn in greys, black, and white on 
the backwall. Groups of gift 
arranged on the snowy steps. 

At Ohrbach’s, Display Director Andreas 
Hvyorslev used a steep Hight of steps covered 
in blue felt and built up into bay-like tiers, 
each group topped by a setting from the 
“Twelve days of Christmas.” Walls of the 
bays were also covered in the blue felt. 
The tableaus of the days were in white 
and gold detail with pastel tints on the 
garments of the small, elegant figures. 
The sign for each day was in chartreuse, 
with green letters, and a design along the 
borders of the strip was in blue and gold. 

Framing the bay sections of each window 
were simulated pear trees with gold trunks, 
golden pears, and leaves of blue, green, 
and silver metal. Winking lights and gold 
stars were fastened in among the leaves. 
Below each grouping of exquisite figures 
was featured an assortment of gifts from 
some particular section of the store. and 
with each group was an appropriate copy 
strip. 

Packages 


Was 


items were 


wrapped in blues and greens 
arranged through the window, and 
tied with contrasting ribbons in the different 
sections. Other gift items and packages 
were arranged to the right at the window 
tront, while at the left side near the glass 
was a gold drum and sheets of music, along 
with a spray of the metal leaves and golden 
pea§&rs. 
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British Display Show 
Planned For February 
British manufacturers and suppliers of dis- 
play fittings and accessories are cooperating 
for the first time in the staging of a Display 
Market Week, to be held at the Waldorf hotel, 
London, February 24. The event was or- 
ganized by the National Display Equipment 
Association and will include a_ presentation 
by leading firms of all kinds of equipment and 
materials used for the display of merchandise 
in a wide variety of trades. 
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"Sculpt-O-Glas" is non-inflammable . 
No experience is necessary. 


screens . . . stained glass effects. 


“Sculpt-o-Glas Film''—36" wide 65c per yd. 
"“Sculpt-o-Glas Dunk" $5.00 per gol. 
"Sculpt-o-Glas Dunk $15.00 per 5 gal. drum 


Sculpt-o-Glas—Medium Backing — 


20" x 50” | ,. $4.00 per sheet 
"Sculpt-o-Glas—Heavy Backing’ — 
20" x 50° $6.00 per sheet 


"“SCULPT-O-GLAS" CONCENTRATE — for leading or lining. 


bottles . . . $3.50 each. 


"“SCULPT-O-GLAS"” PLASTIC DYE for stained glass or unusual color effects. 


Pint sized bottles . . . $3.50 each. 
SPECIAL HEAT GUN — Throws continuous blast 
drying; also for shaping "“SCULPT-O-GLAS" film 


PLAST-EX vv. vu.s. 


"Plast-ex" is a plaster impregnated cloth which 
modeling and casting material. Dip “Plast-ex’ in 
it becomes workable .. . 
hardness .. . it's fun... 
convenient . . . no mixing... 


Sold in rolls 10 yards long by 18" wide. 


no mess .. 


It's easy . . 
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New 
"Sculpt-o-Glas” 
concentrate ready 
for use in plastic 
squeeze type 
bottles, available 
in 8 colors. 





For brilliant 

and unusual 
transparent color 
effects and simu- 
lated stained glass 
windows try our 
new plastic dye, 
available in 8 
colors. 


. weather-proof . .. dries in 20 minutes. 
. it's fun . . . no mess. 
objects . . . butterflies, ferns, flowers, etc. . . . make decorative pictures .. . 
Use it to sculpt or model. 


Use it to imbed 
colorful 


Sculpt-o-Glas—Super Heavy Backing” 


20" x 50” 


.. $12.00 per sheet 


"Sculpt-o-Glas—Heavy Backing’ — 


50" x 72" 


.. $20.00 per sheet 


"Sculpt-o-Glas—Super Heavy Backing '— 


50" x 72" 


of 750 degree heat . 


on lace wire.) 


Pat. Off. 


is a novel 
water and 


sets up in 30 minutes to a plaster 
clean, easy to work with... 
. no cleanup. 


$6.25 per bolt... 


PLAST-EX SEPARATOR — for releasing Plast-ex from plaster 


mould . . . $3.00 per jar. 


. .$35.00 per sheet 


8 assorted colors in squeeze type 


8 assorted colors. 


. . $26.50. (Used for fast 


LACE WIRE 


is similar to ordinary chicken 
with this exception: It is closer woven, 
has better texture and is easier to 
shape. It can be pressed over shapes 
with little pressure, reproduces most 
forms. Rolls 150 ft. long, 24 in. wide, 
per roll $21.50. 


wire 
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WALTERS INDUSTRIES, Inc. 


156 7th Avenue, New York City 11, N. Y. 
Algonquin 5-1500 








NADI NEWSGRAM 
[Please turn to page 44) 
York Market Week shows. 
number is LOngacre 4-4100. 
This announcement actually leads to one 
of the initial points in what will become a 
statement of a platform or objectives for 
the NADI in its quarters. I have a 
little philosophy that anything 
done in a business capacity should be 
guided by this one rule: when working for 
someone, always conduct yourself as if the 
business were your own and you had your 
last dime invested in it. With that as a 
golden rule, you can't miss and the returns 
-whether tangible or intangible — will 
always be gratifying. 
One thing I would always do would be 


The telephone 


new 
personal 


to render customers the utmost in personal 
service to meet every request promptly 
and efficiently. In sales promotion lan- 
guage this is called the service concept of 
selling. There are many comparisons and 
parallels that can be drawn between man- 
aging a business and managing an associa- 
tion. The application of the service con- 
cept to an association structure and its 
requirements is to render full and gracious 
service to your membership and their cus- 
tomers. Thereby you enhance the prestige 
of the group and industry. 

So here we have point No. 1 in a plat- 
form emerging. This office is the head- 
quarters for the display industry nationally 
and is dedicated to the rendering of prac- 
tical and the fullest possible service to the 
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display industry and profession. Therefore, 
if there is any request to be filled for any 
member of the association or customer of 
the industry, just let this office know your 
wishes. It is your representative in New 
York City. This as an objective stemming 
from the national office should then gen- 
erate good will throughout the entire in- 
dustry, making it more, close-knit and 
should inspire cooperation from all. Thus 
confidence that a better job of promoting 
the industry can be done will result. Only 
if we cooperate to the fullest can we 
achieve a group truly representative of the 
industry and an association to which, as 
members, we can point with pride. 

En route back to New York City I had 
a chance for a visit to Cincinnati and was 
able to meet Junius Fisher of the General 
Display Corporation and the staff of 
DISPLAY WORLD magazine. Many thanks 
to both for their cordiality and helpfulness. 

The Cincinnati stop especially re- 
warding since it made it possible to get 
more information on the industry, its goals 
and problems. It was also possible to get 
a sampling of some of the past thinking in 
the display field, as well as an outline 
history of the industry researched by Editor 
R. C. Kash. 

In looking over the past, one thing stood 
out. Many of the problems of previous 
years still linger today, indicating that 
new slants and new approaches towards 
solutions are needed. One vein of com- 
mentary touched on the need to sell man- 
agement on assigning a greater portion of 
the advertising budget to display. Another 
was tor greater recognition of the pro- 
fession by management. Some of the ar- 
ticles concerned getting more recognition 
in retail circles for the value of display 
in the selling program. Another look at 
old problems gives us all an opportunity to 
restate objectives in new, fresh terms. Thus 
a brand new crop of ideas will result for 
approaches to old problems. 

Another prominent fact was that the 
spokesmen for the industry ten and twenty 
years ago are still the voices heard today 
both in person and in print. If you have 
any back copies of DISPLAY WORLD 
just thumb through them when you have 
a chance. You'll find the same names 
cropping up. You'll find the same men 
speaking at luncheons, conventions, forums, 
and trade clinics. This small group pio- 
neered and pushed the industry to its pres- 
ent position in merchandising. Their phi- 
losophies, their ideas, their dynamism did 
much to advance the industry. But in noting 
that there are but few that speak for the 
industry, the question occurs— where are 
more spokesmen, where are the new voices? 
From where will the leadership of the 
future emerge? The day of the small 
clique and one man domination in the as- 
sociation field has faded. The _ thriving, 
successful association of the future will 
have to be a cooperative, team activity. 
The challenge then is for the middle-man- 
agement men in the industry to begin 
taking on more aspects of the responsibil- 
ities that will be all theirs over the next 
20 years. This is the long term goal. 

For the 
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short-term goals, they can best 
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be stated within the framework of what 
might be called a platform. Coming up 
with a platform at this stage of things does 
not amount to going out on a limb. Good 
management practice, whether it be for a 
business or for an association, always runs 
one through the following steps: the objec- 
tive, the plan for achieving it, organizing 
for it, control, and evaluation. In our case, 
the platform would be the objective or 
goals stage so that we are right in line. 

The objectives which follow here have 
been stated before, but this presents an 
opportunity to restate them. The platform 
for the Association for the coming term 
will be along these lines: 

1. Promotion of display. 

2. More display liaison and cooperation 
between the industry and its customers. 

3. Advancement of the display industry 
so that it achieves its true worth in the 
merchandising picture. 

4. Practical service and value to the 
display profession. 

5. Promoting a greater appreciation of 
display’s power as an advertising medium 
both within the trade and to the general 
public. 

The realization of any item in this plat~ 
form will mean for every member in the 
association tangible value _ received _ for 
having joined. A definite program of ac- 
tivities will be established and implemented 
to project our platform. From this program 
each member will derive many benefits to 
his company through increased good will 
for the industry, and prestige and profits 
for the member and his firm. 

Much of the program will evolve from 
the public relations standpoint. The need to 
be public relations-minded can not be 
over-emphasized. Sound public relations 
were never more important than they are in 
today’s way of doing business. It is an 
important management tool. Important be- 
cause public relations, which amounts to 
doing the right thing and making it known, 
create and maintain good will. Good will, 
of course, can be earned by the individual 
firm in telling its story effectively to em- 
ployes, customers, and the buying public. 
Yet the trade association can better portray 
the broader point of view in speaking to the 
best advantage for all its members. 

A group effort is needed, then, to help 
mould opinion about our industry and to 
develop the priceless ingredient of good 
will. These opinions can only be moulded 
by actions that portray what display mer- 
chandising is doing to take and hold its 
place in successful selling, alongside other 
advertising media such as newspaper, radio, 
and direct mail. The task is to supply an 
even flow of information to the industry's 
“public”, such as management and custom- 
ers, centering on the value of display as a 
form of advertising and the part it plays 
in building a personality for retail establish- 
ments. However, a supply of public rela- 
tions ideas and material should be a two- 
way matter. Very desirable and welcome, 
therefore, would be any material in the way 
of statistics, speeches, and success stories 
that would help tell our story. You have 
the NADI address; please let us _ hear 
from you. 
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‘Made only by Make any sandal sell faster! 
Shoe Form Co. Inc., | 
_ Auburn, N. Y. Write for new catalogue. — rf m 


= 
Re 


5 at x8 


Be SO Oe a 





= 


— 


Ps Be 


* 
*« 
* 
* 
* 
*« 
* 
* 


zxKwKeweKe Ke Ke KK KKK KK 


HAND BRUSHED SKINTONES 


STAR MANNEQUINS, P. 0. Box 5, N.Y.C. 11 
KeKAAKAKEREKE SE ES 


* 


* 
. 
* 
7 
7 
for that Elegant Look! * 
* 























NEW: MODERN, CHROME PLATED, DELUXE 


Our big Wholesale Display Equipment & Supply Catalog sent free upon request. 


ANGULAR TUBING GARMENT RACKS 


BUILT TO CARRY HEAVIEST LOADS WITHOUT SHAKES OR 
WOBBLES .. . SINGLE OR DOUBLE BAR STYLES IN COMPLETE 
SIZES FOR EVERY DEPARTMENT. . . FANTASTICALLY 

LOW PRICED! 

Beautifully Chrome Plated, built to give a lifetime of 
service, available at a price so low, they are within the 
range of the most budget-minded. Spot Delivery. Satis- 
faction Guaranteed. 


SINGLE BAR DOUBLE BAR 
No. High Long Price No. High 
#RASIG6 " 48” $28.75 48” 
60” $29.25 48” 
72” $29.75 RAGO4 48” 
48” $29.5 63” 48” . 
60” $29.75 tRAGOG 63” 60” $34.95 
72” $29.95 IMMEDIATE DELIVERY 
Squere tubing, set triangular, gives added strength. Note 
the crossbar of the base and the vertical upright are as 
one piece. Nothing to possibly looten—truly trouble-free! 


RED WING PRODUCTS * NEW HYDE PARK, N, Y. 



































Designed as a compact, low cost, quality pump, espe- Mud Ton 
cially suited for making animated displays with water, | 


fountains, soap, beer, wine, etc. Its tripod base has 


exceptional stability. 47 other sizes. 


EASY INDUSTRIES 


210 N. RACINE AVENUE e CHICAGO 7 





AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, dispicy 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 








USE THE 
OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
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/} 44.00 Per Columa Inch— CASH WITH ORDER 
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HUDSON'S, EASTLAND 
[Continued from page 25] 


with the chairs upholstered in a deep reddish- 
brown fabric. 

The jewelry shop, too, has an elegant decor 
with antique mirrors and specially designed 
lighting fixtures finished in satin chrome. The 
circular column and the front panels of the 
showcases are covered in silver “Kalistron.” 
The whole is a luxury department in silver, 
white, light blue, and grey. 

White silk-screened reproductions of authen- 
tic book plates, on alternate panels of blue 
and green, form a handsome and appropriate 
curtain wall treatment for the book depart- 
ment. 

The second floor is devoted to women’‘s 
apparel, children’s clothing, and intimate ap- 
parel, and will be described in next month’s 
issue of DISPLAY WORLD. 

The third floor is the “home” floor, featur- 
ing furniture and accessories for the home, as 
well as toys, men’s sporting goods, luggage, 
and the music store. Once more each depart- 
ment is designed as an individual shop with 
its own personality and with a maximum of 
merchandise on display for self-selection, in 
addition to special display arrangements to 
point up feature merchandise and to enhance 
the overall attractiveness. 

.One of the outstanding departments is the 
sporting goods shop. The ceiling is fitted 
with heavy charcoal-stained beams which give 
a rugged feel to the shop. Four brass fixtures, 
inspired by old wagon wheels, are suspended 
from the beams. Panels of dark and light oak 
are arranged in alternating vertical strips for 
the back wall, and the vertical design is re- 
peated in laminated sections of dark and light 
oak on the end panels of the red framed floor 
fixtures. Drawer fronts are in olive green, 
and the floor is covered with a bright rust 
and black spatter vinyl tile. Merchandise is 
neatly arranged for the maximum of visibility, 
making of it a handsome display — guns in a 
row along one wall, fishing rods fastened 
against wall panels, a slanted section for a 
row of golf clubs, all making interesting pat- 
terns with their vertical lines. 


The luggage department has an appropri- 


_ ately designed curtain wall which is a mural 


including a map of the world and world 
travel routes. The major points of interest 


| are indicated along the travel routes. The 
| colors are blue, white, and yellow. The floor 


is carpeted in beige. Natural wood trim is 
of walnut. Luggage is displayed on wall 
shelves, floor platforms, etc. 

The basement store has strip lighting 
along the ceiling, the central selling area of 
which is pictured. All fixtures in this area 
are completely interchangeable, designed on a 
basic modular system, and are finished in 
light grey oak. The color of the sliding doors 
or drawer fronts varies from department to 
department. Fixtures in the men’s wear area, 
for example, have drawer fronts in orange 
laminated plastic. In the children’s area the 
drawer fronts are of yellow laminated plastic. 
The floor is covered in light grey with a black 
spatter. For the men’s wear section, accessory 
items are displayed on a perforated hard board 
surface in the top of the counter base, as well 
as on the counter and atop the unit. 

The basement area is easily accessible 
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through five entrances, two leading directly to 
the mall, one from the concourse, one to the 
customer lobby, and an escalator from the main 
floor. The basement houses personnel office, 
a photo studio, a customer lounge, and a 
counter-type restaurant. 

Main dining rooms are on the fourth floor 
of the Hudson store, and include the Seaway 
Room which features a daylight wall of blue 
Italian tile on which are superimposed models 
of various types of lake boats. The Anchor 
Room is highlighted by ships’ planking, 
anchors, nautical wall decorations, and an un- 
usual floating ceiling treatment. 

(Part II next month. ) 
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Philip H. Roth Joins 
Herbert Rose, Inc. 

Herbert Rose, of Herbert Rose, Inc., New 
York City, announces that Philip H. Roth 
has joined the organization as product coor- 
dinator. Herbert Rose, Inc., is a display de- 
sign and manufacturing firm. Roth has a 
background of 18 years’ experience in the 
display field. 


Hayden Is Appointed 
By Arnold Constable 


Formerly assistant at the L. M. Blumstein 
Department Store, New York City, Joseph 
Hayden has joined the Arnold Constable 
organization as display director for the store 
in New Brunswick, N. J. 





McBain Wins Contest 


For Borgana Fabrics 

In a national display contest sponsored by 
Sorgana Fabrics, first prize has been awarded 
to J. C. McBain, Livingston’s, San Francisco. 
Honorable mention awards were made to 
William J. Rempke, Stone & Thomas, Wheel- 
ing, W. Va., and Ray Mergard, Kreeger’s, 
New Orleans. 


COMING UP! 


National Fur Care Week Jan. 26-Feb. 2 | 
Youth Week Jan. 26-Feb. 2 | 
American Heart Month Feb. 1-28 
Boy Scout Week Feb. 7-13 
National Electrical Week Feb. 9-15 
Abraham Lincoln’s Birthday Feb. 12 
Valentine’s Day Feb. 14 
Brotherhood Week Feb. 16-23 
Lent Begins “7 Feb. 19 
George Washington’s Birthday Feb. 22 
National 4-H Club Week March 1-8 
National Home Improvement 

Month March 1-31 
Girl Scout Week March 9-15 
National Children’s Week March 16-22 
St. Patrick’s Day March 17 
National Teen-Agers Day March 21 
Palm Sunday March 30 
National Hobby Month April 1-30 
Clean-Up, Paint-Up, 

Fix-Up . April 1-May 31 
Let’s All Play Ball Week April 5-12 
National Crochet Week 

(tentative) April 5-12 
Easter Sunday _.. April 6 
Army Day ... April 7 
Pan American Week April 8-14 
National Secretaries’ Week April 20-26 
National YWCA Week April 20-26 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 








Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


32nd STREET @e LONG ISLAND CITY 1, NEW YORK 


EXeter 2-3890 









The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


MADISOVL 


SPRUCE UP FOR SPRING! 


America's Largest Manikin 
Refinishers & Wig Stylists 
NEW YORK—152 West 25th Street 
CHICAGO — 11 South Despiaines 
DALLAS — 3007 Canton Street 


NEW MANIKIN RENTALS 
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thenew FLEX-ARMS* 


JAY MARK CORP., 40 E. 66 St., NYC 21 


*Patented *T.M. 
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to attach quickly and easily to your 
bust forms, hangers, T-stands. Cre- 
ates ANIMATION—gives new life to 
blouse, sweater, T-shirt and all 
apparel display. Sleeves no longer 
hang limply, no more pinning and 
wiring. Shapes sleeves professionally. 


Patented screw clamp attaches to any 
fixture. Many smart stores now using. 


$7 95 pr. p k'ged 6 prs. to carton 
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encouragement, a line which assures him of your 
cooperation? I know he will be grateful to you 
for it. You can mail it to him at the National 
Association of Display Industries’ temporary 
headquarters, 500 Eighth avenue, New York 

CItY sce 


For the eighth year the judging of DISPLAY 
WORLD's International Display Contest has been 
concluded; the results are published in this 
issue. And for the eighth time a new record was 
established for the number of entries which came 
in -- this time 4,626 photographs representing 
just about every Kind of display under the sun. 
Each year it has been part of my job to go over 
each one of these photographs, weighing them for 
their possible editorial use as well as for their 
rating in the contest, and so I feel that I can 
state very positively that the standard of 
display has improved greatly during the past 
@ight years. This is especially noticeable on 
the part of smaller stores submitting entries. 
Some are surprisingly good. 


There is one disadvantage about this contest 
which is common to all such events and as far as 
I can see will never be overcome. The small 
store with a limited budget for photographs is 
greatly handicapped. So is the displayman in 
a specialty store, whose limited variety of 
merchandise precludes entering more than a very 
few of the 99 different classifications. All the 
more credit is due these stores and individuals, 
therefore, for the fine showing they make 
each year. 


One thing stood out in going over the 
entries for the 1957 contest: there was not a 
Single entry for the classification "Independence 
Day display". These have been few in number 
right along, but this is the first time not one 
entry was received in this divison. Isn't this 
rather a sad reflection on the lack of store 
observance of our greatest holiday? Surely with 
world conditions as they are now we need to be 
reminded from time to time of our heritage of 
freedom and the need to work to maintain it for 
those who follow.... 


Cordially yours, 


all all 


DISPLAY WORLD 









ODDITIES IN DISPLAY 
[Continued from page 40] 


legs has its own strong tire wheels filled 
with air. Morever, a radiator, a battery, a 
handle (steering device), and gauges which 
are all necessary for a motorcar are at- 
tached to the body. But how can this ele- 
phant walk, moving four legs alternately? 

“The answer is that rotation movement of 
the wheel is turned to the forward and 
backward movement by the various gears, 
including special crank system. We wracked 
our brains to study about this mechanism. 
Those wheels attached to the legs are es- 
pecially arranged not to turn in opposite 
directions by slipping. Next, the engine 
rotation (2,200) is slowed down by worm- 


gears and conveyed to each of the four 
legs. One stride of this elephant is about 
2.6 feet. 


“Like a motorcar, its speed is controlled 
in this way: per hour, low, .6 miles; 
1.2 miles; 2.3 miles. Back, 5 miles. 

“When it goes around the corner, the 
wheels can be turned to the right or left 
together with their shafts, with the help 
of the universal joint. Unlike a motorcar, 
the hind wheels are used for turning around. 

“To give the soft feeling of true elephant’s 
skin, the ever-soft rubbers are put over 
the body, and moreover specially manu- 
factured cloths cover them. The two ivories 
are not artificial. The ears, nose, and neck 
are connected to the motive power by the 
spring and arranged to move freely during 
the body movement. The nose can also be 
wound up to some height.” 


Sece ymnd, 
top, 


In Houston a new family arrived recently, 
to make their home in the equally new store 
of Meyer Brothers. Called the “Meyerkins,” 
this is a family group of stylized manne- 
quins — father, mother, teen-age girl, 
and small daughter. Newspaper stories 
credit the family to the imagination of Mrs. 
Eve Amigone Nelson, vice-president 
publicity and promotion manager of 
store, who commented: 

“By having the Meyerkins participate in 
community events we hope that they'll not 
only advertise Meyer Brothers merchandise 
but that they'll actually become an import- 
ant part of the MHouston scene. 
Fat Stock Show time and they will don 
boots, jeans, and cowboy regalia. During 
the Christmas season, you'll see them busy 
with Yule-tide preparations. Their win- 
dow home will depict various rooms in the 
Meyerkin residence, depending on the cur- 
rent situation. And window change 
will be a reflection of what's going on in 
the homes throughout Houston.” 

The mannequin group was taken on a tour 
of the city upon arrival, and were photo- 
graphed in many well-known local scenes. 
such as the zoo, 
hospital. 


son, 


and 
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stadium, airport, and 
children’s 
"Diamond" Display Available 
For Grocery Stores 

The Diamond Crystal Salt Company, St. 
Clair, Mich., is making available to grocery 
stores for special events and grand openings 
a booth display of replicas of world-famous 
diamonds. Included are the Cullinan, Great 
Mogul, the Jubilee, Hope, the Tiffany, and 
the Shah of Persia. 
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Never 


so much value 


for so little! 
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Here’s a display table that combines functional utility, handsome modern appearance, 
sturdy construction and money-saving economy. Black lacquered tapered legs unscrew for 
easy storage! Self-leveling swivel floor glides! Brass ferrules for kick-plate’’ Protection! 
Hardwood table construction with lifetime Plextone finish! Liberal size for 
display of any merchandise (25 x 49”) with 2” deep rim! Sturdily 
constructed for no-wobble permanence by the makers of the famous 


“Shorcase!’’ ORDER SAMPLE ON NO-RISK MONEY BACK GUARANTEE! 


SHORE WOODWORK CO. 
894 NORTH 40TH STREET « 


[) SHIP, AT ONCE, . sit 
[] Send descriptive literature. 


Store Name 





Address 
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SELLING TO JOBBERS ONLY 


W.H. DISPLAY CO. 


547 W. 20th St., Cor. 11th Ave. 
New York City 11 


PHILADELPHIA 4, PENNA. 


dis: QR ciiennineitiintnientiindmnianens 
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$29.50. 


Send name of nearest dealer. 


Shor-Vue Merchandise Tables @ 
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ANTIQUE WINDOW 


Old Country Store, set-up 1 show 
store, barber 


r sh p, etc 
HISTORICAL SETTINGS 
Write tor cata} 


FRANK D. HAYES 


52 Kirkland St., Cambridge, 


als irug 


Mass. 


DISPLAYS 


window, 




















FOR DISPLAY MANUFACTURERS & JOBBERS 

Products of Styrofoam 

Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 
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OUR MOST CORDIAL INVITATION TO VISIT OUR 


Showroom and Factory 
At Our New Location 


N. Y. 





127-129 WEST 24th STREET e NEW YORK 11, 
WATKINS 4-9124 


PLASTIC FABRICATORS 


Designers and Manufacturers of METAL - PLASTIC DISPLAY FIXTURES 
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the unusual in mirrors by PARALLEL 






+ x, ) 
Paramir (A)—dramatic multi-color mirrors - ih Foie : 
Parafiex (B)—silver & colored faceted sheets — 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 











From a 1” x 2” furring strip 
toa 12” x 12” Timber. 


LUMBER 





Masonite Cut to your specifications by one of New York’s 
Celotex LARGEST and most DIVERSIFIED Lumber Companies. 
Mouldings e FAST SERVICE e 
Homasote 


TULNOY « rete! we. 


17 Ridgewood Piace Brooklyn 27, N. Y. 


Glenmore 5-4141 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 


Plywood 
Upson Board 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


CREDIT AND COLLECTION USED DISPLAY EQUIPMENT FOR SALE 
SERVICE TO THE REPRESENTATIVES WANTED 
RELATED DISPLAY INDUSTRIES Z 


251 West 42nd Street New York Clty 36 $4.00 Per Column Inch— CASH WITH ORDER 
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DISPLAY CONTEST RESULTS 


[Continued from page 15] 


second, Tony Markus, The White House, 
San Francisco; third, J. T. Chord. 
No. 9, women’s footwear; first, H. M. 


Glazebrook, I. Miller & Sons, New York 
City; second, Elmer C. Diehl, Sommer & 


Kaufmann, San Francisco; third, J. T. 
Chord. 

No. 10, women’s hosiery: first, Joseph T. 
Sjursen; second, Luke Maletich, Gimbels, 


New York City; third, H. Sittard, Kauf- 
hof, Darmstadt. 


No. 11, handbags, umbrellas: first, 
Gunther Bahrend: second, Gene Moore, 
Tiffany's, New York City; third, J. Musolf, 
Cramer & Meermann, Essen. 

No. 12, women’s gloves, accessories: first, 


Virginia Paxson: second, J. T. Chord; third, 
Joseph T. Sjursen. 


No. 13, jewelry: first and third, Gene 
Moore: second, a. T. Chord. 

No. 14, handkerchiefs, blouses: first, Wil- 
liam Christiansen; second, Joseph T. Sjur- 
sen; third, H. Sittard. 

No. 15, corsets, surgical garments: first, 


Frederick Asmussen; second, Virginia Pax- 
son: third, E. A. Wittke, Magasin du Nord, 
Copenhagen, Denmark. 

No. 16, women’s bathing suits: first, D. L. 
Herndon, Woodward & Lothrop, Washing- 
ton, D. C.: second, Waldemar Werner, 
Kauthot-Hohestrasse, Cologne; third, Jo- 
seph T. Sjursen. 

No. 17, cosmetics, perfumes, etc.: first, 
J. T. Chord; second, N. V. Magasin “De 
Bienkort”’, Amsterdam; third, J. Howard 
Schneider, The Crescent, Spokane. 

No. 18, children’s apparel: first, 
Maletich; second, Virginia Paxson: 
Harold McLaren. 

No. 19, children’s footwear: first, Harold 


Luke 
third, 


McLaren: second, Emile Alline: third. 
Elmer C. Diehl. 
No. 20, children’s hosiery: first, Hans 


Schmoll, Kauthot, Kassel: second, Earle W. 


Pratt, Strouss-Hirshberg, Youngstown, 
Ohio: third, Hans Mansteld, Kauthof, 
Hagen im Westtalen. 

No. 21, infants’ wear: first, J. Howard 


Schneider: second, Harold McLaren: third, 
Waldemar Werner. 

No. 22, men’s clothing: first, John Foley, 
Macy's, New York City; second, Frederick 
Asmussen; third, Harold McLaren. 

No. 23, men’s” shirts: first, 
McLaren: second, Frederick 
third, Gunther Bahrend. 

No. 24, men’s neckwear: first, Joseph T. 
Sjursen; second, A. Van Hollander, Gim- 
bels, Philadelphia; third, Paul Ubert, Kauf- 
haus Wilhelm Wohrl, Ulm/Donau, Ger- 
many. 

No. 25, men’s hats: first, Paul E. Stephan, 
Burdine’s, West Palm Beach, Fla.: second, 
Clement Kieffer, Jr.. The Kleinhans Com- 
pany, Buffalo; third, Arthur Sadler, Christy 
& Co., Ltd., London. 

No. 26, men’s shoes: first, Elmer C. Diehl; 
second, Gosta Sundstrom, AB Stroms Her- 
rekipering, Stockholm, Sweden: _ third, 
Clement Kieffer, Jr. 

No. 27, men’s socks: first and third, Heinz 
Richter, Kaufhof, Frankfort: second, Earle 
W. Pratt. 

No. 28, 


Harold 


Asmussen: 


men's underwear: first, Harold 
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McLaren; second, Clement Kieffer, Jr.; 
third, Louis Vilimas, H. & S. Pogue Com- 
pany, Cincinnati. 

No. 29, men’s swim suits: first, Frederick 
Asmussen; second, Harold McLaren; third, 
Joseph T. Sjursen. 

No. 30, men’s sports wear: first, Joseph 
T. Sjursen; second, Harold McLaren; third, 
Frederick Asmussen. 

No. 31, men’s toiletries: first, Leslie D. 
Slack, Wurzburg’s, Grand Rapids; second, 
Charles A. Merrill, Kann’s, Washington, D. 
C.; third, Paul E. Stephan. 

No. 32, men’s robes: first, Earle W. Pratt; 
second, Clement Kieffer, Jr.; third, Julius 
E. Steinberg, Filene’s, Boston. 

No. 33, men’s evening wear: first, Freder- 
ick Asmussen; second, Merle Cunningham, 
Neiman-Marcus, Dallas; third, Friedrich 
Ehrenkaufer, I. H. C. Werner-Blust, Frei- 
burg, Germany. 

No. 34, men’s gloves: first, Clement Kief- 
fer, Jr.; second, H. Sittard; third, no entry. 

No. 35, yard goods: first, Joseph T. Sjur- 
sen; second, Heinz Richter: third, Walde- 
mar Werner. 

No. 36, notions; first, H. Tager, Rosbach 
& Risse, Braunschweig: second, Julius E. 
Steinberg; third, Kurt Wiesenthal, Kauthof, 
Koblenz. 

No. 37, linens, bedding: first, Louis Vili- 
mas; second, J. T. Chord; third, Luke 
Maletich. 

No. 38, furniture: first, A. Van Hollander: 
second, Frederick A. Jower, Barker 
Brothers, Los Angeles; third, J. Howard 
Schneider. 

No. 39, house furnishings: first, Virginia 
Paxson; second, Carl James, Mandel 
Brothers, Chicago; third, Tom Comerford, 
Lit’s, Philadelphia. 

No. 40, paints, wallpapers: first, J. How- 
ard Schneider; second, Waldemar Werner; 
third, Charles Foster, Strouss-Hirshberg, 
Warren, Ohio. 

No. 41, china, glassware: first, Gene 
Moore; second, N. V. Magasin “De Bijen- 
korf”, Amsterdam: third, L. Brusse, Becht, 
Inc., The Hague, Netherlands. 

No. 42, silverware: first, Joseph T. Sjur- 
sen; second, James Burnside; third, Ripley 
Rogers, Black, Starr & Gorham, New York 
City. 

No. 43, toys: first, Karl Weber, Passage- 
Kaufhaus, Saarbrucken; second, Emile Al- 
line: third, Erich Freihoff, Kaufhof, Luden- 
scheid. 

No. 44: luggage: first, Hans Erhardt, 
Jelmoli, Zurich, Switzerland; second, Joseph 
T. Sjursen; third, Bernardo Garcia, El Siglo, 
Barcelona, Spain. 

No. 45, sporting goods: first, Theodore 
Albrecht, Kaufhof, Mayen; second, Heinz 
Richter; third, Howard C. Harris, Mages 
Sporting Goods Company, Chicago. 

No. 46, musical instruments: first, Emile 
Alline: second, Earle W. Pratt; third, Fred- 
erick A. Bower. 

No. 47, radios, television sets: first, Jo- 
seph T. Sjursen; second, N. V. Magasin “De 
Bijenkorf”, The Hague; third, J. Howard 
Schneider. 

No. 48, gift novelties: first, A. Van Hol- 
lander; second, William Meissner, Ohr- 
bach’s, Los Angeles; third, Heinz Richter. 

No. 49, books: first, Heinrich Offergeld, 
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*) SHOW CARD AND POSTER MACHINE 
a 7eatee? | SPEED.---SIMPLICITY 
a LOW OPERATING COS1----LONG LIFE 


MODEL “A” noua > iyene 


With new “Magnetic” type 
lock up. Greatest advance- 
ment in sign machines within 
last 25 years. SPEEDS UP 
OPERATION and provides 
complete flexibility of type 
arrangement. 


MODEL “"B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 








Many national chains have 
from 50 to 500 or more Sign- 
press machines in use. 


MODEL A — 14x 22 
MADE IN THREE SIZES . .. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX B-144, ADRIAN, MICH. 








FOREVERGREEN “78" 


; 
GRASS MATS 


Forevergreen “78” Grass Mats now have all the 
brightness and sparkle of new spring grass on 

a sunny day — and they retain their new, 
improved color beauty longer — they're the 
best in display grass for 1958. 










And these new “Sunshine Green” Mats have all 
the famous quality construction features that 
have made Forevergreen “78s” famous — 


11% larger than ordinary mats — 78 row 
quality instead of 72 — no unsightly parallel 
rows — roll hemmed ends — mildew-proofed 


and flame-proofed. 


Order standard or special mats or in 
rolls. Carried by all leading jobbers. 


The JOSEPH M. STERN Company 
1968-74 East 66th Street @e Cleveland 3, Ohio 
WORLD'S LARGEST MANUFACTURER OF DECORATIVE GRASS 
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Ballou’s 


Glittering products will add 
sparkle to your displays. 


METAL FLAKES AND STARS 
Brilliant, scintillating, non-tarnishing 
flakes and stars in gold, silver and 
colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
for outdoor and indoor displays. Spe- 


cial colors made to order (including 
gold and silver). 
GOLD AND ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 
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DESIGNED AROUND YOUR NEEDS! 


For the bold and dramatic or the smoll scale and precious qualities, 
good taste combined with unmistakable and unique effect — we have 
for immediate delivery ao complete line of decorative surface treat- 
ments, paper or fabric. Write for sample books. 


LAVERNE ORIGINALS 


160 EAST 57th STREET + NEW YORK 22 + Plaza 9-5455 
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Kaufhof, M/Gladbach; second, Hans Mans- 
feld: third, Joseph T. Sjursen. 

No. 50, stationery: first, H. Sittard ; 
second, A. Van Hollander; third, Herb 
Krofft, Bintz Brothers, Zanesville, Ohio. 

No. 51, greeting cards: first, Gene Moore: 
second, C. Van Woonroy, Marcus Clark & 
Co., Ltd., Dubbo, Australia; third, J. How- 
ard Schneider. 

No. 52, drugs: first, James Hull, Jr., Hull 
Drugs, East St. Louis, Ill.: second, Russell 
C. Enger, Rennebohm Drug Stores, Madi- 
Wis.; third, E. A. Wolf, Owl Drug 
Company, Los Angeles. 

No. 53, tobacco, smoking equipment: first, 
Cat’s Display Studio, Johannesburg, South 
Africa; and third, Trapp, 
Kaufhof, Nuremberg. 

No. 54, groceries: first and third, H. 
tard: second, Heinz Richter. 

No. 55, candy: first, Theodore Albrecht: 
second, Emile Alline; third, Heinz Richter. 

No. 56, liquor, other bottled goods: first, 
Heinz Richter; second, Waldemar Werner; 
third, H. Sittard. 

No. refrigerators: first, George W. 
Browne, Public Service Electric & Gas 
Company, Newark; second, J. W. Hooger- 
hyde, Ohio Edison Company, Akron; third, 
C. M. Griffin, Ohio Edison Company, 
Youngstown. 

No. 58, ranges: first, C. W. Allen, South 
Jersey Gas Company, Atlantic City; second, 
George W. Browne; third, E. R. Mitchell, 
Commonwealth Edison Company, Chicago. 

No. 59, laundry equipment: first, E. R. 
Mitchell: W. Stancil, British Col- 
umbia Electric Company, Ltd., Victoria, B. 
C.; third, D. A. Warden, John Stamp Pty. 
Ltd., Melbourne. 

No. 60, lamps: first, 
Kauthof, Cologne: second, 
third, J. Howard Schneider. 

No. 61, electric and gas appliances: 


son, 


second Josef 


Sit- 


57, 


second, 


Muller, 


Richter : 


Herbert 
Heinz 


first, 


J. S. Dahlmann, Ohio Edison 
Springfield; second, J. W. 
third, George W. Browne. 

No. 61-A, major appliances: first, R. A. 
Mach, Minneapolis Gas Company, Minneap- 
olis; second, FE. R. Mitchell; third, Philip 
F. Atlas, Northern Indiana Public Service 
Company, Hammond. 

No. 62, vacuum cleaners: first and third, 
George W. Browne; second, J. W. Hooger- 
hyde. 

No. 63, kitchen equipment: first, Kurt 
Wiesenthal; second, Erich Pischel, Kaufhot, 
Wurzburg: third, Heinz Richter. 

No. 64, garden tools and equipment: first, 
Harold McLaren; second, Hans Mansfeld; 
third, Earle W. Pratt. 

No. 65, hardware: first and second, Elder 
H. M. Burton, Harris, Scarfe Ltd., Adelaide, 
South Australia; third, Frank J. Musmanno, 
Sears, Roebuck & Co., Boston. 

No. 66, automobile showrooms: first and 
third, Lloyd G. Constantine, Harry Apple, 
Inc., Beverly Hills, Calif.; second, Lloyd 
G. Constantine, Hillcrest Cadillac Company, 
severly Hills. 

No. 67, automobile accessories and equip- 
ment: first and second, John R. Atkinson, 
Duncan & Co. Ltd., Adelaide, South Austra- 
lia; third, no entries. 

No. 68, floral display: first, A. Van Hol- 
lander; second, Lloyd G. Constantine, Town 
& Country Flowers, Beverly Hills; third, 
Julius E. Steinberg. 

No. 69, photographic 
Hans Schmoll; 
Harold McLaren. 

No. 70, optical goods: first, Erich Fret- 
hoff: second and third, Jane Hushea, Ohio 
Optical Company, Canton. 

No. 71, exhibit booth: first, Cat’s Display 
Studio; second, Robert K. Price Company, 
Fayetteville, Ga.; third, George W. Browne. 

No. 72, exhibit display: first, Tom 


Company, 
Hoogerhyde ; 


first, 
third, 


equipment : 


second, H. Sittard: 


Lee, 





—Giant cattails and waterfowl were the eye-catching properties 
It was by Hermann Schlipphacke, display director, Kaufhof, Cologne, Germany— 


coats. 


used in this display for women's fall 
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New York City; second, Albert Prioletta, 
Port of New York Authority, New York 
City; third, Kimberley-Clark, Neenah, Wis. 

No. 73, institutional display: first, Joseph 
T. Sjursen; second, J. Howard Schneider ; 
third, Waldemar Werner. 

No. 74, civic display: first, John Boul- 
ware, Miller & Rhoads, Richmond; second, 
Julius Steinberg: third, A. Van Hollander. 

No. 75, Christmas interior: first, Saburo 
Ose, Matsuya Department Store, Tokyo; 
second, Sven Sjoden, Herm. Meeths A.B., 
Gothenburg, Sweden; third, Clement Kief- 
fer, Jr. 

No. 76, Christmas 
first, H. Sittard; second, 
third, Harold McLaren. 

No. 77, Christmas window display: first, 
Louis Vilimas; second, Frederick Asmussen ; 
third, Harold McLaren. 

No. 78, floats: first, Heinrich Offergeld; 
second, Frederick Asmussen; third, Harry 


facade and 
James 


~ 


marquee : 
Burnside: 


Wilson, Armco Steel Corporation, Zanes- 
ville, Ohio. 
No. 79, showcards, pen-lettered: first, 


second and third, June McCracken, Miller 
& Paine, Lincoln, Neb. 

No. 80, showcards, machine-lettered: first 
and third, C. A. Hampshire, Brightside & 
Carbrook Co-( Jperative Society, Ltd., Shef- 
field, England; second, Jack S. 
Wiss Sons, Inc., Newark. 

No. 81, showcards, hand-lettered: first, 
B. Evans Pringle, Rosenblum’s, Jackson- 
ville, Fla.; second, June McCracken; third, 
Jack S. Dodge. 


Dodge, 


No. 82. banks and other service institu- 
tions: first, Edward H. Lamprich, First 
National Bank in St. Louis, St. Louis: 


second, Samuel C. Forsythe, Franklin Sav- 
ings Bank, New York City; third, Barbara 
Gardner, Metropolitan Life Insurance Com- 
pany, New York City. 

No. 83, travel display: first, Albert J. 
Eger, Swiss National Tourist Office, Lon- 
don; second, El Al Israel Airlines, c/o Dis- 
playcraft, New York City; third, Gerald N. 
Kurtz, Metropolitan Travel Displays, Inc., 
New York City. 

No. 84, animated display, interior: first, 
Harold McLaren: second, C. M. 
third, Otto H. Pearsall, 
Power Company, New Castle. 


Griffin ; 
Pennsylvania 


No. 85, animated display, window: first, 
Basil Dahlmann, Belfast Warehouse, Jo- 
hannesburg; second, J. Howard Schneider; 
third, Harold McLaren. 

No. 86, anniversary display: first, Wil- 
liam Palmer, Meier & Frank, Portland, 
Ore.; second, D. L. Herndon; third, Julius 
EK. Steinberg. 

No. 87, Valentine Day display: first, Har- 
old McLaren: second, Vid Rosner, Helit’s. 
Beverly Hills, Calif.; third, Tom Comerford. 

No. 88, Easter display: first, Joseph T. 
Sjursen; second, Emile Alline; third, R. 
Schultz, M. O’Neil Company, Akron. 

No. 89, Mother’s Day display: first, Julius 
FE. Steinberg; Harold 
third, Erich Pischel. 

No. 90, Cotton Week display: first, Basil 
Dahlmann ; third, William 
Christiansen. 

No. 91, Father’s Day display: first, Luke 
Maletich; second, Julius E. Steinberg; third, 
James Burnside. 


second. McLaren: 


second and 
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Here's a dandy time and step- 
saver—the HANSEN Vest-Kit for 
on-the-spot refills . . . fits into 
your shirt pocket for conven- 





















































. .. tacked up in 
just a jiffy thanks to a 


HANSEN Tackers, with split-second 
repeater action, will work LIKE 
MAGIC in quickly and neatly setting 
up displays. Display material and win- 
dow dressing will really “stay put” 
when fastened with a HANSEN One- 
Hand Tacker. 


» Contact your nearest HANSEN dis- 
tributor today and select from 36 
different models the one especially 
designed for your requirements. BE 
SURE tospecify HANSEN... 
the ultimate in design and long- 
life, trouble-free performance! 
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Send for FREE booklet today! 


L. HANSEN MFG. CO. 


CHICAGO 40 ILL 








No. 
entries. 

No. 93, Thanksgiving Day display: 
Clement Bradley, Carson Pirie Scott & Co., 
Chicago; second, Emile Alline; third, Har- 
old McLaren. 

No. 94, style show setting: first, Adrian 


92, Independence Day display: no 


first, 


Delsman, Famous-Barr, St. Louis; second, 
Tom Comerford; third, Harold R. Gleason, 
Boston Gas Company, 

No. 95, interior “shops”: 
Hollander: second, Leslie D. 
Louis Vilimas. 

No. 96, national advertiser's display: first, 
Arthur Burke, Remington Rand Electric 
Shavers, Bridgeport, Conn.: second, W. M. 


soston. 
first, A. 
Slack : 


Van 
third. 


de Majo, London; third, Charles J. Corso, 
Union Bag-Camp Paper Corporation, New 
York City. 

No. 97, national advertiser's display unit: 


first, Bill Philyaw, Hallmark Cards, Kansas 
City, Mo.; second, Streitmann Biscuit Com- 
pany, Cincinnati; third, Fayette R. Plumb, 
Inc., c/o Robert Mondte, Inc., Philadelphia. 


No. 98, miscellaneous: first, Luke Male- 
tich; second, Raymond's, Inc., Boston; third, 
j. IT. Chord. 





New Location Taken 
By Harlan Fabrics 

Harlan Fabrics Corporation and Harlan In- 
dustries, 
othices 


Inc., announce the removal of their 
and showrooms to new and larger 
quarters at 125 West Hubbard street, Chicago 
10. The increased space permits, among other 
advantages, the better showing of the com- 
panys extensive lines of display materials, 
fixtures, and decorative fabrics. 








PRESERVED FOLIAGES 





DRIED PREPARED FOLIAGES 
MANZANITA-DRIFTWO0DS 
POLYNESIAN CORAL 
TROPICAL ACCESSORIES 

















SEND FOR ILLUSTRATED FOLDER 
AND LIST OF DISTRIBUTORS. 


BENSON CO. 


| 202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 
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DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 1958 


got under way January |. 


Decide now 


to take part. There are 99 merchandise 


and service classifications, and every dis- 


playman is eligible for the plaques and 


medal 


awards. This Ninth International 


Display Contest — with 309 awards — will 


continue to prove an incentive to still better 


display throughout the world and to reward 


outstanding dispiaymen with tangible evi- 


dence of their ability. 


It is our belief that 


this recognition of meritorious work will bene- 


fit the entire profession, and we view it as 


one of our obligations to the field we serve. 


All displaymen are invited to participate. 


There are no restrictions. 






. Women's sportswear. 


. Women's footwear. 

. Women's hosiery. 

. Handbags, umbrellas. 
. Women's gloves, accessories. 48. Gift novelties. 
. Jewelry. 

. Handkerchiefs, biouses. 

. Corsets, surgical garments. 


. Infant's wear. 
. Men's clothing. 


. Men's shoes. 

. Men's socks. 

. Men's underwear. 

. Men's swim suits. 

. Men's sportswear. 

. Men's toiletries. 

. Men's robes. 

. Men's evening wear. 
. Men's gloves. 

. Yard goods. 


. Women's and Misses’ eve- 36. Notions. 
ning wear. 37. Linens, bedding. 
. Women's dresses. 38. Furniture. 


39. House furnishings. 


Women's coats, suits. 40. Paints, wallpaper. 


Furs. 4|1. China, glassware. 
. Bridal display. 42. Silverware. 
. Lingerie. 43. Toys. 
. Millinery. 44. Luggage. 


45. Sporting goods. 
46. Musical instruments. 
47. Radios, television sets. 


49. Books. 
50. Stationery. 
51. Greeting cards. 


. Women's bathing suits. 52. Drugs. 

. Cosmetics, perfumes, etc. 53. Tobacco, smoking 
. Children’s apparel. equipment. 

. Children's footwear. 54. Groceries. 

. Children's hosiery. 55. Candy. 


57. Refrigerators. 


. Men's shirts. 58. Ranges. 
. Men's neckwear. 59. Laundry equipment. 
. Men's hats. 60. Lamps. 


61-A. Major appliances. 

62. Vacuum cleaners. 

63. Kitchen equipment. 

64. Garden tools and 
equipment. 

65. Hardware 

66. Automobile showrooms. 

67. Automobile accessories 
and equipment. 














AWARD 
ZOR 
DISPLAY 











56. Liquor, other bottied goods. 


61. Electric and gas appliances. 


68. 
69. 
70. 
71. 
72. 
73. 
74. 
75. 
76. 


Florist display. 
Photographic equipment. 
Optical goods. 

Exhibit booth. 

Exhibit display. 
Institutional display. 
Civic display. 

Christmas interior. 
Christmas facade and 
marquee. 


. Christmas window display. 
78. 
. Showcards, pen-lettered. 

. Showcards, machine-lettered. 
. Showcards, hand-lettered. 

. Banks and other service 


Floats. 


institution display. 


. Travel display. 

. Animated display. interior. 
. Animated display, window. 
. Anniversary display. 

- Valentine Day display. 

. Easter display. 

. Mother's Day display. 

. Cotton Week display. 

. Father's Day display. 

. Independence Day display 
. Thanksgiving Day display. 
. Style show setting. 

. Interior "shops", such as 


“Town & Country", ''Bud- 
get", etc. 


. National advertiser's display. 
. National advertiser's display 


unit. 


. Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnar: 1, on10 


58 


Top awards will be beautiful gold, silver and 


bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 99 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 309 awards. 


Every displayman, no matter where, is invited 


to 


participate in this contest. There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today . . . and keep them coming. 
The more entries submitted, the better your 


chances for international recognition. 


_ 
. 


9. 
10. 


il. 


12. 


Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

All entries must be of displays installed during the 
year 1958. 





. Entry is by means of one or more unmounted black- 


and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74”. 
All entries become the property of DISPLAY WORLD. 
All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the month”. The contest ends December 31, 1958. 
The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold piaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 
Each photograph entered will be eligible for only 
one classification. 

Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

In case of a tie, duplicate awards will be made. 
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CHRISTMAS IN CHICAGO 
[Continued from page 27] 


windows and put in a series of “To Lytton’s 
for Christmas” displays. A 5-foot diameter 
wreath on the back wall had several elf- 
like Santas cavorting around it. Harlequin 
patches on the wall added to the gay, 
party appearance. So did strings of ever- 
green boughs draped from the ceiling be- 
tween front and rear. Fashions were dis- 
played on four mannequins, a pair of forms, 
and several tables across the window. 

In Lytton’s interior an evergreen chande- 
lier over the center of the main aisle had 
gold candles and red ornaments. The 
square columns were trimmed with vari- 


colored harlequin panels up two sides. Ad- 
jacent sides were hung with evergreen 
wreaths with red and gold ornaments. 


Strings of evergreens similar to those in 
the windows were hung in drapes between 
ceiling light fixtures. 

Ten of the best display windows at Car- 
son Pirie Scott & Co. went into a “Nut- 
cracker Suite” promotion. It was done by 
combining figures and mannequins in a way 
for which Carson’s display staff has devel- 
oped quite a knack. When the idea was 
first hit upon, it was decided to let each 
window tell a part of the story behind the 
Nutcracker Suite. In researching the story 
Dick Minto, Carson’s window display man- 
ager, went to the library and found that 
there are no fewer than five Nutcracker 
Suite stories, each of them different. He 
settled upon one and illustrated the high- 
lights of it. 


The window pictured told of the Nut- 
cracker Christmas Eve party. A sign let- 
tered in Old English was placed just behind 
the glass to set the theme. A three-dimen- 
sional stage behind tiers with merchandise 
on them enacted a part of the scene, using 
small figures in proper dress for the oc- 
casion. A pair of life-size figures at the 
left completed the scene. Two regular man- 
nequins were posed among the Christmas 
merchandise which, in this window, was 
predominantly furs and perfumes. 


Carson’s lighted gold grille-work can be 
seen across the top of the picture. It cov- 
ered the entire State street side of the store 
up to the top of the first floor. Restyled, 
it is used two or three times each year for 
special promotions. 

Clement Bradley, display director at Car- 
son’s, used a series of Christmas tree win- 
dows along the store’s Madison street side. 
Such a display has proved so successful in 
the past that five were used this time. The 
displays promoted children’s apparel with a 
harlequin-trimmed tree, candy with a can- 
dy-trimmed tree, stationery, and books. The 
one pictured featured robes. It was set up 
around a pale blue flocked tree trimmed 
with mosaic balls, gold braid, and gold lace 
ornaments. The tree was set in front of a 
deep turquoise back wall. Three manne- 
quins wore pale blue quilted robes. Christ- 
mas packages held by one mannequin and 
also placed beneath the tree were wrapped 
in gold. 

An interesting Christmas gift shop series 
was used by Bradley, showing either exter- 
ior or interior cross-sections of various 


FEBRUARY, 1958 





types of stores. Each store was supposed 
to be a specialty shop in its particular line 
of merchandise. 


The exterior views had a panel, which 
was the outside of the shop, next to the 
glass. The panel was partially cut away, 
making it easy to see inside. Interior views 
used the panel store fronts as back walls 
for the displays. Store names were lettered 
on doors and windows in reverse to enhance 
the “interior” effect. 

A typical example was the inside of a 
lamp shop. A shop atmosphere was given 
by three panels of wood and wallboard built 
to resemble a quaint display window and 
painted a two-tone color. The word “lamps” 
was lettered backward across the shop's en- 
trance door. Two tables, one on each side, 
held the merchandise. A combination lamp- 
table was displayed between them. At the 
far edges of the shop were a pair of brass 
floor-to-ceiling pole lamps. 

Carson’s Angelo Migliaccio, who is in 
charge of interior display, completely trans- 
formed the inside of the large store into a 
Christmas wonderland. The props, though 
used two times before, seemed as beautiful 
as ever. 

Columns were covered with metallic green 
paper. A framework that looked like white 
wrought iron — though it was made of wood 
— formed an inverted, bulb-shaped birdcage 
around every other column. Miniature lights 
spaced every 6 inches along the framework 
were placed at the centers of glass horns. 


This made each tiny light look like a 
flower. White, fluffy ribbon was strung 
around the birdcages at their bottom, center, 
and top. Alternate columns had a ring of 
electric candles around them. 

Carson’s beautiful Nativity scene was 


used for the second year. The Nativity, 50 
feet high, commanded a view up and down 
State street from the world’s busiest street 
corner — State and Madison. The huge 
scene was a gentle but impressive reminder 


to shoppers of the real significance of 
Christmas. 
Ted Lees, display director of Gilmore's 


in Oak Park, used a Santa Claus and rein- 
deer background for a series of windows. 
The deer and Santa’s sled were seen riding 
on a path of angel’s hair that curved gently 
downward from right to left. Backgrounds 
in the windows were set between cornices 
at top and bottom. Draperies, which were 
hung at right and left, were opened enough 
to expose a background of white-and-silver 
striped paper. A few white trees stood at 
the side. Fashion merchandise was dis- 
played on two mannequins standing together 
at the center. Several gifts were on the 
floor beside them. 

Jack Boghosse, display director of Gold- 
blatt’s, made a quick switch from his Christ- 
mas toy promotions to Goldblatt’s white 
sale. Stacks of white goods were arranged 
in each window. Every bundle, both in the 
case and on the floor, was tied neatly with a 
red ribbon. A mannequin stood beside the 
case to put over the idea of the promotion: 
“Buy yourself a glamorous hat with the 
dollars you save in Pepperell’s.” Of course 
the mannequin was wearing a special hat. 
All colors except the ribbons and the man- 
nequin’s clothes were black and white. 





















FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 














MANNEQUIN REPAIRS 
PLASTIC MANNEQUINS 
WOODEN AND RUBBER HANDS 


RECONDITIONED MANNEQUINS 


LADIES ... CHILDREN’S ... MEN 
Hundreds to choose from... COMPLETELY 
REFINISHED .. . LOOK ABSOLUTELY 
NEW! A terrific money saver. 

Write for NEW 1958 Catalog. 
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Send for tree samples and catalog 
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NEW, ENLARGED 


Display World 














The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD 

now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 















































Copies can easily be inserted and removed. 


coe oem mm, 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 













































































@ Easily holds 12 copies 














@ Keeps copies clean 














@ Handy for reference 


$200 














each postpaid 








Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY. 
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Seventieth 


HIS year of 1958 marks the seventieth 

anniversary of uninterrupted service to 

the display profession on the part of 
Schack’s, Inc., Chicago, said to be _ the 
largest, continuous operating record of any 
major firm now active in the display manu- 
facturing field. 

The years 1888, Schack’s 
opened its first factory in a small store on 
West Side, have marked 
history of continuing growth and 
progress, as illustrated by the drawings of 
the various buildings occupied from the 
beginning through 1914. 

“One of the major factors that has 
mitted Schack’s an unusual latitude 
flexibility in its decorative offerings,” 
ments a representative of the 


since when 


Chicago's been 
with a 


per- 
and 
com- 
firm, “is the 


huge file of cutting tools and embossing 
dies accumulated by the company’s flower 
and foliage department over the _ years. 
Practically every flower and leaf needed 


produced artificially, in 
Another 
dyes and prepares 
materials, permitting 
and blended 
frequently are 
customers own 


in display can be 
Nature's 
factor is 
its own 


varying sizes and shapes. 
that Schack’s 
fabrics and 
an unlimited choice of colors 
fashion tones. Decoratives 
matched perfectly to the 
color swatches.” 
In recent years 
operations to include 
phases of store display merchandise, in- 
cluding a modern wrought iron and decora- 


firm 
several 


the expanded its 


additional 


tive wire department which produces func- 
tional merchandise displayers, wire brack- 
ets, and ornamental wire units. 


wood-working and metal-fab- 
ricating division is operated by the company, 
and its art department each turns 
wide variety of figures—made of 


A complete 


season 
out a 


—At the upper left is a group of drawings 
showing the various buildings occupied by 
Schack's from the birth of the firm in 1888 
through 1914. At the right is seen the en- 
trance to the firm's modern building at 2516 
West Armitage avenue, Chicago— 


Anniversary 


latex, plastic, and papier mache combined 
with fabrics and interesting decorative 
features. 


To handle its shipments, the firm individ- 
ually prepares and thousands of 
cartons so that merchandise arrives at 
destination without damage. Each 
of foliage is opened and arranged 
shipping. 

To house 
Schack’'s in 
factory at 


processes 
its 

spray 
before 


organization, 
1950 purchased a modern new 
2516 West Armitage avenue, 
thus securing ample accommodations for its 
operations. Production is scientically ar- 
ranged from the raw material stage through 
each department to the shipping dock. 
Marking its approach to its seventieth 
anniversary last year, Schack’s inaugurated 
a profit-sharing retirement plan for all of 
its employes. The plan was instituted to 
reward employes who have been with the 
firm for and to help provide 
incentive among all members of the Schack 
group towards turther improvement in qual- 
ity and service. 
Further to celebrate 
firm announced a 


its complex 


many years, 


the 
out- 


its anniversary, 
program of 
standing display lines throughout the 


has 


year. 





St. Louis Display Guild 
Holds Annual Party 


The annual Christmas party of the St. Louis 


Display Guild was held the evening of De- 
cember 21 at the Congress hotel. Each mem- 
ber brought a toy for distribution to local 
under-privileged children. Many attendance 
prizes, donated by local stores and manu- 
facturers, were awarded. 
World Trip icatated: 
By Bernard Spitz 

Bernard Spitz, The Henry Hanger Com- 


pany, New York City, returned recently from 
a trip around the world during which he 
sought new display products for his firm. 


In addition to all parts of Europe he covered 
Hong Kong, 
wall. 


Japan, Istambul, Siam, and Ha- 
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Rotaseller and Husky 
TURN 
TABLES 


The finest quality 
turn table on the 
market today. 
They will give you wonderful motion dis- 
plays. Write for literature. 


Sold by leading jobbers 


ULRICH BROTHERS 
Agnes Corpus Christi, Texas 
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BE SURE OF THE FINEST 
Always specify "NATURALIKE" Mats 
Tops in 
QUALITY, MATERIAL & CONSTRUCTION 
See your Jobber 


MEMORIAL GRASS CO. 
521 EAST 7th ST. UHRICHSVILLE, OHIO 


IMPROVE YOUR DISPLAYS! 
Use GLOWING COLOR EFFECTS 


with STROBLITE BLACKLIGHT LAMPS 


Write for illustrated brochure 


Stroblite Co. vept. w, 75 W. 45th St., N.Y.C., 36 


SUPERB 


+ 

Decorative Hardware 
Display Ring & Matching 
Hooks in Brass or Chrome. 
Hundreds of Display Uses. 

W rite for Free Brochure 
ARTHUR V. LEONARD 

8944 Sagamore Road 

Kansas City 15, Mo. + 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


319-321 N. Paca St. Baltimore 1, Md. 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 















































SHOULDER COVERS 
Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 











USE THE 
Opportunity Exchange 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDER 














FEBRUARY, 1958 





No doubt you and many others are wonder- 
ing what happened to me. I retired from the 
display field last January after 38 years of a 
wonderful career and with many friends made 
during that time. I did not settle down on 
my farms, but they have been a wonderful 
social security. I felt that | had had enough 
of trains, planes, hotels, etc., yet not enough 
of my many contacts in display. I still will, 
when traveling, stop in and spend a few 
moments with many of the boys when going 
their way. 

Mrs. Abrams and I will continue traveling. 
We are leaving on December 20 for a trip to 
the Orient on the “President Hoover” out of 
San Francisco, and will figure other 
trip for next summer. Expect to see a few 
parts of the world that we have not visited, 
as a future hobby. We have seen a lot of it 
so far. Later I will send you some informa- 
tion from Hong Kong, Japan, or Manila. We 
are first going to Honolulu again, which is 
God's country to me. 

So ends a wonderful business life — but I 
think I deserve a rest and a few years of 
traveling for pleasure—Arnold J. Abrams, 
Wilmette, LIL 


some 





If you by any chance can find some Amer- 





ican displayman who would like to exchange , 


letters with me | would be very pleased to. 
Lozic Stefan, Javorskova 7, Ljubljana, Yugo- 
slavia. 





May | congratulate you on your January 
issue of DISPLAY WORLD and “Displays 
on Review.” 


Each year it seems you have reached the | 


pinnacle, but this issue surpasses all the rest. 
These portfolios will be collectors’ items ina 
few years. I particularly enjoyed the Editor’s 


Comment and Bill Stensgaard’s remarks. You | 


would not have to even mention having talked 
with him — any of the old gang would recog- 
nize that technique. 

Your send-off for Gabriel Valenti (new man- 
aging director of the National Association of 
Display Industries) is a grand way to present 
him. I’m real happy you did it this way. He 
will have a tremendous job and | am sure your 
presentation will give him added help. 

I hope this finds you relaxed and relieved 
after the pressure of so successful an issue as 
the one for January.—R. Ernesti, Miller & 
Paine, Lincoln, Neb. 





I have finally found time to write a letter 
that is no doubt over-due. It concerns a 
fellow-displayman, Mr. Steve Stanislaw, of 
St. Paul. 

We like to think of Steve as the father of 
good displays in this area. Steve has raised 
a family of seven children plus two girls he 
adopted when their father passed away. Huis 
oldest son, Larry, is display manager for 
Justers, Minneapolis. Steve has been in dis- 
play for about 30 years and has trained quite 
a few young men in our profession. He has 





8 FW 134 GRILL WORK 


BRICK WALL UNIT WITH FOLIAGE 
Height 80"—Width 54"—Depth 10" 


Wood and plastic construction. 


david hamberger. in. 


136 WEST 31st ST.. NEW YORK 1, N. Y. 




















for maximium illumination ... 


POSTOSCOPE Opaque 


Projector 





Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch — but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object — and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” 
time or larger area, a section at a time. 


$35.00 


F.O.B., N.Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors. 





















200 PAGE CATALOGUE 


FREE: 10,000 art and drow- 


ing supply items available through 
Arthur Brown. Write today on firm 
letterhead! 


Arthur 


2 West 


Brown & Bro 


if th St N w York 
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BEST YET 
GRASS MATS 





BRIGHTEN ALL DISPLAYS 
x 6 ft. Most Popular—Mat Weighs 6 Ibs. 
High Tufted Stitched to Burlap. 
JOBBERS PRICES 


25 Mats $2.70 ea.: 6 Mats $2.80 ea. 
F.O.B. N. Y. or Cin., O. 


VAN ARDEN FABRICS 
Fishnet and Colored Buriap 
Manufacturers 
Division of N. Y. Twine Corporation 


110 Murray St., New York 7, N. Y. 


3'/4 





Every Twine or Rope. Every Need. Buy Direct. 
























DISPLAY TURNTABLES 
® Heavy Duty =e All Steel 
SIZES FROM 34” UP 





Write for free illustrated folder 


AMER“STAGE EQUIPMENT 
805 £.134 St., Bronx 54,N. Y. 

















FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 












































We Procure and Process Our Own Products 
Natural and Processed Foliages and Angel Feathers 
Bleached and Sandblasted 
Manzanita — Gra Stumps — Cholla — Yucca 
Poles — Ocotillo — Smoke Tree — Agava and 
Desert Driftwoods 
Write for Free Catalogue No. 200 


Ramont's FLORAL ARTS STUDIOS 
P. ©. Box 667, Yucaipa, Calif. 



















































































USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
e 
#%.00 Per Column Inch— CASH WITH ORDER 





























































































































brought friendship among the displaymen here 
and his unselfish way of helping any who come 
to him has been an inspiring thing to others. 

Steve has entered many contests and has 
won a fair share of them. His most enjoyed 
hobby has been decorating his home for 
Christmas. He has won prizes at this for 
three consecutive years. Last year he won 
first place in St. Paul and third place in the 
nation. This year his display is better than 
ever and we feel he has an excellent chance 
for a national first place. 

I am enclosing a news photograph of last 
year’s display which is the only one available 
and unfortunately does not do justice to the 
display but does back up my information.— 
Jack Spizale, Liemandt’s, Minneapolis. 





Promotion Is Announced 
For Robert Rothrum 


A. H. Daniels, president of Burdine’s, an- 
nounces the promotion of Robert C. Rothrum 
to the position of sales promotion manager 
for Burdine’s five stores in the Miami area. 
For the past several years he has served as 
advertising director. In his new position he 
will coordinate display, advertising, and pro- 
motional activities for the firm. 





R  . ! ° 





FEBRUARY, 1933 

Aa an indication of conditions during this 
year, DISPLAY WORLD 
fered to run free “Position Wanted” adver- 
tisements for displaymen who were unem- 
ployed. 

Displaymen in Atlanta organized a local 
display club. Officers elected were Harry 


depression ot- 


Hoile, Regenstein’s, president; Edgar Lie- 
berman, Rich's, Inc., vice-president, and 
Kli Cherkas, Edward's Shoe Stores, sec- 


retary-treasurer. Hoile was a past-pres! 


dent of the International Association of 
Display Men. 
W. L. Stensgaard & Associates, Inc., 


Chicago, announced the opening of a New 
York City office in the Empire State build- 
ing. H. D. Barber, a vice-president of the 
firm, was in charge. Also announced 
the affiliation with the firm of L. 
for many years 
Rapids Store 


was 
©. Duncan, 
manager ot Grand 
Equipment Company, as as- 
in the sales department: 
he was to cover the central states territory, 
working out of Chicago. 

The new education program of the Boston 
Display Men's Club continued at its regular 
meeting in February. Following a dinner 
at the Boston City Club, three members 
presented talks and demonstrations § on 
various phases of display, a custom origi- 
nated several months before. Those 
spoke were Samuel Branz, Filene’s: Fred 
Henning, The Bon Marche Company, 
Lowell, Mass., and Frank McCann, New 
England Division, Sears, Roebuck & Co. 

J. R. Patton, for 17 years with L. S. 
Ayres Company, Indianapolis, resigned as 
display director of the store. Sidney Sulli- 
van, publicity director, became display sup- 
ervisor, with Patton’s duties 


sales 


director 


sociate 


who 


being dis- 
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tributed among his former display assist- 
ants. 

Harry Schoenlaub resigned as display 
manager of Alms & Doepke, Cincinnati, to 
join Kroger Grocery & Baking Corporation, 
of the same city. No new display manager 
was employed by Alms & Doepke, the 
duties being absorbed by members of the 
department. 


FEBRUARY, 1948 

The Indianapolis Display Club elected the 
following officers: president, Wilbur Spang- 
ler, Woolworth’s: first vice-president, Ray 
Coy, L. S. Ayres & Co.; second vice-presi- 
dent, Joe Suding, Colonial Furniture Com- 
pany; secretary-treasurer, Arthur Jordan, 
Hatfield Paint Company; corresponding 
secretary, Charles Ayres, Banner-Whitehill. 
Ken Ikerd, Richman Brothers, became 
chairman of the board of directors. 

Ray Slonecker resigned from Ben Simon 
& Sons, Lincoln, Neb., to head display for 
Townsend & Wall, St. Joseph, Mo. Worth 
Winslow, formerly display manager for 
Berg Clothing Company, Omaha, succeeded 
him at Simon's. 

Thomas Russell rejoined Peck & 
New York City, as display manager. 
had been first assistant 
joining Macy's display 
few months. 

Kugene Turner, display manager for 
George Muse Clothing Company, Atlanta, 
was the guest of honor at an informal lun- 
cheon given in Jacksonville, Fla., by Perry’s 
Display Service, of the latter city. Turner 
and Mrs. Turner were returning to Atlanta 
after a vacation trip. 


Peck, 

He 
at the store betore 
department tor a 


Lawrence Vollmer, display manager for 
Joseph Horne Company, Pittsburgh, was 
the featured speaker at a meeting of the 
Electric League of Western Pennsylvania. 
He pointed out the need for display planning 
and a definite display policy for all types 
of stores. 

Ralph Gollahon, for the past several years 
in charge of interior display at Shillito’s, 
Cincinnati, was promoted to display director. 

Formerly with the display firm of Fenton- 
Davis, Joseph Johns joined Lord & Taylor, 
New York City, as display manager for the 
Manhasset store. He replaced Paul Rose, 
who was transferred to the new Westchester 
unit, where he headed interior display. 


Henry A. Hawkins resigned as display 
manager of Saks-Fifth Avenue, Chicago, 
to join the Stampfer Company, Dubuque, 
lowa. 


James Gosling, display director, added the 
duties of store planning director to his 
work with R. H. White & Co., Boston. 

Leslie Slack won first prize of $200 in 
the display contest sponsored by the East 
Michigan Winter Sports Council. Slack 
headed display for The Wurzburg Company, 
Grand Rapids. Harry D. Weaver, Demery 


& Co., Detroit, won the second prize ot 
$100. 

James David Buckley rejoined Saks-Fitth 
Avenue, Beverly Hills, Calif., as display 


manager, thus returning to the position he 
held for some time before the war. Most 


recently he had been set director for Metro- 
Goldwyn- Mayer. 

Jeanette Paskey resigned as display man- 
ager for the T. A. Chapman Company, Mil- 
waukee. 
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FOR SALE 


Silvestri Animated 
Dancing Doll Window 


Victorian dress. Seven 36- 
inch figures six of which are 
animated. Need storage space, 
sacrifice at $350.00. 

Contact— 


E. D. Carlson 
SHRIVER’S INC. 


SIOUX FALLS, S. D. 


FOR SALE — EASTER DISPLAYS 


Church, 3 houses, 5 trees, 10 adult and 4 children’s figures. 
Made by Staples-Smith. Cost $3,284 — selling price $850.00. 
Animated Bo Peep and Boy Blue with 9 lambs, assorted ani- 


mation. By Silvestri. Cost $1,705 — selling price $705. 
Animated Funny Bunny — dressed as mayor, catches Easter 
eggs in hat. By Bliss. Cost $1,000 — selling price $425. 


Call or write— 
D. L. HERNDON, Display Manager 
WOODWARD & LOTHROP 
Washington 13, D. C. Phone: District 7-5300 





FOR SALE 
Christmas Windows 


Animated Snow People’s 
Carnival from Silvestri, in- 
cluding: Steeple Chase, Fer- 


ris Wheel, Tunnel of Love, 
etc. Excellent public re- 
sponse. 


Display Department 


KAUFMANN’S 
Pittsburgh 19, Pa. 








4 Animated Fairytale 
Units 
Jack & Beanstalk — Cow Jumped 
Over Moon—Little Red Ridinghood 
Old King Cole 
Excellent attraction for Christmas 
Windows—Can be used for Chil- 
dren's Promotions—All year around 
—Good condition—Original cost... 
$3,500. Will sell for $900. Photos 


on request, 
C. H. Turner 


Wallace Company 


331 Main St., Poughkeepsie, N. Y. 


FOR SALE—Christmas Woodland Fantasy 


The Elf and his animal friends making ready for Christmas, 
eight animated units used as ledge display, size 3 feet by 6 feet, 
Silvestri display, original cost $6,800.00, for sale F.O.B., Wash- 
ington, for $1,895.00. 

Also set of toy department Woodland Fantasy, column units, 
four animated, balance static for sale. One-third original cost. 
Call or write— 


D. L. HERNDON, Display Manager 
WOODWARD & LOTHROP 


Washington 13, D. C. Phone: District 7-5300 


CHRISTMAN DISPLAYS 
FOR SALE 


Santa’s Workshop. — 6 elves and 
Santa—completely animated, .X- 
cellent condition. 
Santa and His Reindeer — 9 rein 
deer 6 ft. long on wire frames to 
raise them 3 ft. off ground. Molded 
of rubber. Designed by Dicken 
Wiken. Complete with flashing 
bulbs in nose and reins. Sleigh 6 ft. 
long with Santa in seat, both being 
about 6 ft. high. 

12 elves made of masonite approx. 
4 ft. high on reinforced frames 
Each in bright colors. Write tor de 
tails and photographs. 


VILLAGE SHOPPING CENTER 
P.O. Box 3008, San Angelo, Texas 











Sales Representatives 
Wanted 


Far West, Northwest and 
Southern States Only 


Long Established Firm 


High style line of seasonal 
window display props, art 
panels, merchandisers, back- 


grounds for department stores. 
(Commission basis. 


Address Box 2EF 
Care of DISPLAY WORLD 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli- 
cant at any time. Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


Salesmen Wanted 


To carry new secondary line 
for established manutacturer. 
Decorative papers, naturals, 
case trims, novelties. All ter- 
ritories now available. Submit 
resume other lines carried and 


name customers. W rite 


Address Box 2BC 


Care of DISPLAY WORLD 














POSITION WANTED — Display 
Manager, 31, excellent background 
in creative and imaginative display 
in better department stores and 
specialty shops, interested in posi- 
tion offering travel. Will consider 
related field. No sales. Address 
BOX 2DE, Care of Display World. 











FOR SALE 


Completely Animated 
CHRISTMAS WINDOW 
DISPLAY 


Write for photographs and de- 
tails to— 


DAVIDSONS 


7th AND WALNUT 
DES MOINES, IOWA 


Attention: 
MR. THERKELSEN 


FOR SALE 
Silvestri 
“Sleeping Beauty”’ 


FOR SALE 
“Littlest Angel”’ 
Christmas Displays 


; : , . Nine motorized action units 
Animated window unit. Four . ; tg - 

. - in brand new condition. Tre- 

animated pieces plus large mendously appealin tory 

. : < “ SLO , 

columns and arches with 18 aes ta : PI 18 . 

series. Complete with color- 


foot expanse. Good condition. 
Photos on request. 


Clyde Lawter 
NEWMAN’S 


Cedar Rapids, Iowa 


sound film of “Littlest Angel” 
story for school, institution 
tie-up. $3,800 display for 
$1,000. 
CARROLL HOUSE 
Williamsport, Penna. 





Salesmen Wanted 


New York manufacturer high 
style store displays, papier 
mache, case trim, etc., seeks 
salesmen to _ represent line 


West coast, south-eastern 
states and New England ter- 
ritories. Name other lines 


carried. customers and reter- 
ences. Write— 


Address Box 2CD 


Care of DISPLAY WORLD 




















Used MANIKINS $10 
2-Piece Complete—as is. Crat- aad an Chen alt Chae 
ing charge $2.50, F.O.B. New MANNEQUINS 
York. Men, women, children. 
MADISONIA Write 


152 W. 25th St., New York 1, HERZBERG-ROBBINS, Inc. 
N. Y., Chelsea 3-1550 110 W. 30th St., New York 1, N. Y 


PEnnsylvania 6-3585 


WILL BUY 














ADDITIONAL 
OPPORTUNITY 
EXCHANGE 
ADS WILL BE FOUND 
ON PAGE 64 





FEBRUARY, 1958 
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DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 


DISPLA YMAN 


Take full charge of windows and 
interior display for aggressive, fine 
2 floor Women’s and Children’s 
Specialty Store. Must be creative 
and have ability Advertising 
experience helpful but not essen- 
tial . .. liberal salary, excellent 
opportunity for qualified man. Write 
full details in utmost confidence to 


T. A. NASSER CO. 


314 Ninth Street 
Huntington, W. Va. 


WANTED 


Designer for Static and 
Mechanical Displays 


Experienced on women’s ap- 
parel, sketching experience 
necessary. Permanent position 
on West coast. Reply stating 
particulars. 


Address Box 2AB 


Care of DISPLAY WORLD 





Must Sacrifice 
PRINTASIGN 


Advertiser model. Good con- 
dition. Best offer over $500.00. 
Will crate and ship. Write or 
call— 


MR. RUSS GRAVES 


Raleigh Haberdasher 


1310 F Street, N. W. 


Washington, D. C. 




































accepted now for the next 
course. Co-ed, Veterans, For- 


eign Students. 
FOR SALE—SILVESTRI ANIMAL 
PAN-AMERICA ART CHRISTMAS IN WOODS: 


One 2’ x 16” 
SCHOOL Raccoon licks Candy Cane 
316 West 57th Street One 20” x 10” 
New York City 19 saeaee Rig / —— 
PL 7-0064 Baby 








DISPLAY MAN 


Windows and Interior 


SCULPTOR 


Creative and fashion minded 
for high type Jr. department 
store. Knowledge of adver- 
tising helpful but not essen- 
Write giving complete 


21” x 18” Experienced in high fashion 
Pay licks. bear’s paw 
One 30” x 48” 


| Bear dips paw into honey jar , = — 
| One 20” x 10” tion, write particulars. 


accoon plays viola tial. 
FOR SALE Renaeen gine, viel ocala 
ONE REYNOLDS Baby skunk os ‘eriangle WOLF & VINE, INC. s 


One 20” 
PRINTASIGN Fox 2 Ree accordion 225-231 S. Los Angeles St. J. hes FABRIKANT 


CSS Machine 1143 One 26” x 16” Los Angeles 12, Calif. The Capitol of Fayetteville 


Completely overhauled and in mogeses or a Fayetteville, N. C. 


manikins. Permanent posi- 








am cee ern tn ea <_ 














first class condition. Price B. Forman Co., Rochester, N. Y. 
$500.00 F.O.B. Saint John, 

New Brunswick. Study Window Display At Home 
Apply— Earn good income. Easy home-study 


course. Employers: Sponsor our 
course for one of your employees. 


| Manchester Robertson ) 
. pF Sy ag All will find this course the finest 
| Allison Limited of its kind. School highly recom- 


Use the 
OPPORTUNITY EXCHANGE 





mended and established in 1905. 
Box 790 The Koester School, Koester Bldg., For any WANT AD Purpose 
Saint John, New Brunswick Dept. DW, 3710 N. Cicero Ave., 




















Chicago 41, Illinois. 








seen enjoying Palm Springs. In a busy 
beach scene the actors are more than a dozen 
children in action poses. 


than ever to have mannequins with motion and 
‘life’ showing the newer clothes.” 


Summer Display Trends 
Seen In Showroom 

“Society in the Sun” is the general title of 
the settings in the showroom of D. G. Williams, 
Inc., 498 Seventh avenue, New York City. An 
ocean scene, a Las Vegas casino, a desert 
resort, a Southern bayou, and a country club 
dance are included. 





Artistic Flowers & Displays 
Is New Washington Firm 


Informal wear is featured by a group of 
mannequins pictured as if on shipboard en 
route to Nassau. A picturesque setting takes A display firm known as Artistic Flowers 
its theme from a cool bayou, dripping with & Displays has been formed in Washington, 
Spanish moss, with one figure in a boat and Pp. C., at 716 13th street, N. W. Sam Berman. 

In the last-named, six junior debs in evening Others posed gracefully on the banks of the Bee-Gee Florists Supply, is president and 
wear are posed under festive Japanese lanterns iver. A few feet away a group of manne- Ray K. Rauch, formerly with Modern Dis- 
on the porch of a simulated Southampton quins is seen as if in a Las Vegas casino. plays for more than 12 years, is vice-president. 
country club, escorted by handsome junior “Dot” Designer and consultant is Charles G. Ward, 
executives in summer formal wear. Another for many years display in both Baltimore 
group, in sportswear and riding habits, is and Boston. 


Williams comments: “Though the 
emergence of the unfitted silhouette 1s the big 
daytime fashion news, it is more important 
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fm The new 
Ss Showcard Machine 
=. Model MA-52 






Prints all sizes 
up to 25. x 35. 


King of the Showcard Machine line, this model 
MA-52 is big news in several important respects. 








Its size alone puts it in a class by itself. It handles 
work up to 25” x 35”—and that’s larger than full sheet cards. 


An entirely new carriage design makes operation smoother than ever. 

New toggle arrangement automatically raises impression roller from the work 

when carriage is returned to position. New pressure adjustment lets you dial instantly 
the exact setting required for varying thicknesses of paper or card stock. 








Retained in full are all the basic advantages of Showcard Machines: the fast 
type-setting; complete freedom of layout and color; wide selection of type faces; 
and a sweeping 5-year guarantee. 







OR 
vesTIGATE 


This new Model MA-52 is a big bargain too. Before you buy any 
sign writing equipment see how much more your dollars buy in BEFORE you 
INVEST 














Showcard Machines. There are models for all needs. 









The Showcard Machine Co., 1456 Merchandise Mart, Chicago 54, Ill. 
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Astral Mannequins 
are distributed 

by authorized 
Korrect-Way 
Distributors in 


. all principal cities 


fashion 
has a word for it... Chemise / 


we have 
a mannequin for it... Astr al! 


Fashion Awareness is a MUST for 


discriminating displaymen! 


Every plane, curve and contour of this 

REALLY NEW mannequin accents the 
{ 7 . . 

trend-setting Chemise silhouette 


in just the right places! 


“A 4 


studio beau monde 
mannequins 


“above the world in refinement” 


Dept. DW2-58 
AMERICAN FIXTURE INC., 2300 Locust St. * St. Lovis 3, Mo. 
Please mail me new ASTRAL Mannequin Presentation Brochure: 


FIRM NAME: _ 





ATTENTION OF: 





STREET ADDRESS : 





CITY 











